




ads that target those under 18 "either in terms of their style and content or in the selection of air time," and that the code proscribes ad placement
on "programming of particular interest to under-18s." The guidance further provides that ads should not be shown immediately before, during or
immediately after children's programs. It also states that "pop stars and professional sportsmen and sportswomen are unacceptable . . . . A
personality may have particular appeal to those under 18 even if he or she also has a significant following among older groups," although
personalities can be used "whose popularity with younger viewers is nothing more than a reflection of their broad general appeal to all ages." BACC
Notes of Guidance, Section 4.9, ADVERTISING OF ALCOHOLIC DRINKS, available at http://www.bacc.org.uk.
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