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Mission: To prevent business practices that are anticompetitive or deceptive or unfair to consumers; to enhance
informed consumer choice and public understanding of the competitive process; and to accomplish these missions
without unduly burdening legitimate business activity. See our Strategic Plan for more information.

Organization: The FTC’s mission is carried out by three bureaus: the Bureau of Consumer Protection, the Bureau
Rl &RPSHIWRQ DQG WKH %XUHDX RI (FRQRPLFY = RUN LV DIGHG EN RI¢FHV LQFIXGLQJ WKH 221¢FH RI **HQHUD) &RXQVH) KH
21 FH RI ,QVSHFIRU *HQHUD) KH 2I¢FH RI ,QIHUQDILRQD) $IIDWV IIKH 21¢FH RIIKH ([HFXILYH =LWHFIRU DQG VHYHQ UHJLRQV
20JDQL]DILRQ &KDUt

Personnel: 7KH DIJHQF\{V ZRUNIRUFH FRQVLVIV RI DSSUR [LPDiHI\ FLYL) VHUYLFH HP SIR\HHV GHGLFDIHG R DGGUHVVLQJ
IKH PDIRU FRQFHUQV RI $PHUFDQ FRQVXPHW ,Q )< IKH )7& ZRUNIRUFH FRPSULVHG VHQLRU PDQDJHUWV
HP SIR\HHV HFRQRPLVIV HP SIR\HHV DIIRUQH\V HP SIR\HHV DQG RIKHU SURIHVVLRQV

HP SIR\HHV ZIIKLQ IKH DIHQF\ KHDGTXDUIHW LQ = DVKIQIPS@° DFR HHW 6 DQS FRc IKh URIKLQ |

VIFD


http://www.ftc.gov/opp/gpra/spfy06fy11.pdf
http://www.ftc.gov/ftc/ftc-org-chart.pdf



http://www.ftc.gov/opp/gpra/2008parreport.pdf#page=57

