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Mission: To prevent business practices that are anticompetitive or deceptive or unfair to consumers; to enhance 
informed consumer choice and public understanding of the competitive process; and to accomplish these missions 
without unduly burdening legitimate business activity. See our Strategic Plan for more information.

Organization: The FTC’s mission is carried out by three bureaus: the Bureau of Consumer Protection, the Bureau 
RI�&RPSHWLWLRQ��DQG�WKH�%XUHDX�RI�(FRQRPLFV��:RUN�LV�DLGHG�E\�RI¿FHV��LQFOXGLQJ�WKH�2I¿FH�RI�*HQHUDO�&RXQVHO��WKH�
2I¿FH�RI�,QVSHFWRU�*HQHUDO��WKH�2I¿FH�RI�,QWHUQDWLRQDO�$IIDLUV��WKH�2I¿FH�RI�WKH�([HFXWLYH�'LUHFWRU��DQG�VHYHQ�UHJLRQV�� 
2UJDQL]DWLRQ�&KDUt 

Personnel: 7KH�DJHQF\¶V�ZRUNIRUFH�FRQVLVWV�RI�DSSUR[LPDWHO\�������FLYLO�VHUYLFH�HPSOR\HHV�GHGLFDWHG�WR�DGGUHVVLQJ�
WKH�PDMRU�FRQFHUQV�RI�$PHULFDQ�FRQVXPHUV��,Q�)<�������WKH�)7&�ZRUNIRUFH�FRPSULVHG��VHQLRU�PDQDJHUV�����
HPSOR\HHV�������HFRQRPLVWV�����HPSOR\HHV�������DWWRUQH\V������HPSOR\HHV��������DQG�RWKHU�SURIHVVLRQV������
HPSOR\HHV�������ZLWKLQ�WKH�DJHQF\�KHDGTXDUWHUV�LQ�:DVKLQJPS@°䜀吀堀䐃㌴蝇���DFR�HHVV�óDQS௳FRcWKhU�RIKLQ�W̝�VLFD[���

http://www.ftc.gov/opp/gpra/spfy06fy11.pdf
http://www.ftc.gov/ftc/ftc-org-chart.pdf


http://www.ftc.gov/opp/gpra/2008parreport.pdf#page=57

