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Thank you for commenting on the Federal Trade Commission’s proposed consent agreement in 

the above-referenced proceeding.  The Commission has considered your comment and placed it on the 
public record pursuant to Rule 4.9(b)(6)(ii) of the Commission’s Rules of Practice, 16 C.F.R. § 
4.9(b)(6)(ii). 

 
In your comment, you state that, “Made in America should stand for something,” and request 

that the Commission require marketers to substantiate their U.S.-origin and other claims.  You do not 
propose any revisions to the draft complaint or the consent agreement. 

 
Section 5 of the FTC Act requires companies to possess substantiation for their marketing 

claims, and the Commission’s Enforcement Policy Statement on U.S.-Origin Claims provides specific 
guidance to marketers on how to substantiate those claims.1  In particular, the Policy Statement provides 
that when a marketer makes an unqualified “Made in USA” claim, the marketer should – 

http://www.ftc.gov/os/fedreg/1997/december/%20971202madeinusa.pdf

