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or more telephones and which involves more than one interstate telephone call.”® The next

ipﬂ}{ £ Q f the definitinn than limite the Cammisginn’e anthoritu ta annlv the TSR ta catalae

sales as follows:

The term does not mciude the solicitation of sales through the mailing of a
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services offered for sale; includes the business address of the seller; includes
‘..mh‘-‘.n'm.ﬂs‘ nf vritiguematarinle ol wiratione nadhas haen fecirad wnt laoe
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frequently than once a year, where the person making the solicitation does not
gsolicit customers by telephone but only receives calls initiated by customers in
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mere order taking, and must continue after the initial call to complete an order, the business
model you describe involves “further solicitation™ and is therefore outside the scope of the

}'nﬂﬁnn Indeed the fact that the catalao von deqeribe nenvides nn nricgs forits rebef
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offerings makes it clear that the seller must engage in “further solicitation” during a consumer’s
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