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UNITED STATES OF AMERICA 

BEFORE THE FEDERAL TRADE COMMISSION 
 

COMMISSIONERS:  Edith Ramirez, Chairwoman 
Julie Brill 
Maureen K. Ohlhausen 
Terrell McSweeny 

 
 
In the Matter of  
 
CARROT NEUROTECHNOLOGY, INC.,  
a corporation, 
 
ADAM GOLDBERG, individually and as an 
owner and officer of CARROT 
NEUROTECHNOLOGY, INC., and  
 
AARON SEITZ, individually and as an owner 
and officer of CARROT 
NEUROTECHNOLOGY, INC.  
 

 
 
 
DOCKET NO. C-4567 
 

DECISION AND ORDER 

 The Federal Trade Commission having initiated an investigation of certain acts and 
practices of the respondents named in the caption hereof and the respondents having been 
furnished thereafter with a copy of a draft complaint that the Bureau of Consumer Protection 
proposed to present to the Commission for its consideration and which, if issued by the 
Commission, would charge the respondents with violation of the Federal Trade Commission Act, 
15 U.S.C. § 45 et seq.; and 

 The respondents, their attorneys, and counsel for the Commission having thereafter 
executed an agreement containing a consent order (“consent agreement”) that includes:  a 
statement that the respondents neither admit nor deny any of the allegations in the draft 
complaint except as specifically stated in the consent agreement; an admission by the 
respondents of facts necessary to establish jurisdiction for purposes of this action; and waivers 
and other provisions as required by the Commission’s Rules; and 

 The Commission having thereafter considered the matter and having determined that it 
has reason to believe that the respondents have violated the Federal Trade Commission Act, and 
that a complaint should issue stating its charges in that respect, and having thereupon accepted 
the executed consent agreement and placed such consent agreement on the public record for a 
period of 30 days, and having duly considered the comments filed thereafter by interested 
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1. recognized in the official National Formulary, or the United States 
Pharmacopeia, or any supplement to them;  

2. intended for use in the diagnosis of disease or other condition, or in the 
cure, mitigation, treatment, or prevention of disease, in man or other animals; or  

3. intended to affect the structure or any function of the body of man or other 
animals; and  

which does not achieve any of its principal intended purposes through chemical action within or 
on the body of man or other animals and which is not dependent upon being metabolized for the 
achievement of any of its principal intended purposes. 

7. “Endorsement” shall mean, as defined in 16 C.F.R. § 255.0(b), any advertising message 
(including verbal statements, demonstrations, or depictions of the name, signature, likeness or 
other identifying personal characteristics of an individual or the name or seal of an organization) 
that consumers are likely to believe reflects the opinions, beliefs, findings, or experiences of a 
party other than the sponsoring advertiser, even if the views expressed by that party are identical 
to those of the sponsoring advertiser.  The party whose opinions, beliefs, findings, or experience 
the message appears to reflect will be called the endorser and may be an individual, group, or 
institution.  

8. 
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depiction, or illustration, that the Covered Product or Service improves users’ vision, including 
that the Covered Product or Service: 

A. Improves the vision of users, including people of all ages, genders, and visual 
abilities; 

B. Improves vision with real world benefits, including benefits across a broad range 
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underlying or supporting data and documents generally accepted by experts in the field as 
relevant to an assessment of such testing as set forth in Part III are available for inspection and 
production to the Commission. 

III. 

IT IS FURTHER ORDERED that, with regard to any human clinical test or study 
(“test”) upon which Respondents rely to substantiate any claim covered by Parts I or II of this 
order, Respondents shall secure and preserve all underlying or supporting data and documents 
generally accepted by experts in the field as relevant to an assessment of the test, including, but 
not necessarily limited to: 

A. All protocols and protocol amendments, reports, articles, write-ups, or other 
accounts of the results of the test, and drafts of such documents reviewed by the 
test sponsor or any other person not employed by the research entity; 

B. All documents referring or relating to recruitment; randomization; instructions, 
including oral instructions, to participants; and participant compliance; 

C. Documents sufficient to identify all test participants, including any participants 
who did not complete the test, and all communications with any participants 
relating to the test; all raw data collected from participants enrolled in the test, 
including any participants who did not complete the test; source documents for 
such data; any data dictionaries; and any case report forms; 

D. All documents referring or relating to any statistical analysis of any test data, 
including, but not limited to, any pretest analysis, intent-to-treat analysis, or 
between-group analysis performed on any test data; and 

E. All documents referring or relating to the sponsorship of the test, including all 
contracts and communications between any sponsor and the test’s researchers. 

Provided, however, the preceding preservation requirement shall not apply to a Reliably 
Reported test, unless the test was conducted, controlled, or sponsored, in whole or in part (1) by 
Respondents, or by any person or entity affiliated with or acting on behalf of Respondents, 
including officers, agents, representatives, and employees, or by any other person or entity in 
active concert or participation with Respondents, or (2) by Respondents’ 
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IV . 

IT IS FURTHER ORDERED that Respondents, directly or through any corporation, 
subsidiary, division, or other means, in connection with the manufacturing, labeling, advertising, 
promotion, offering for sale, sale, or distribution of any product, program, or service in or 
affecting commerce, shall not misrepresent, in any manner, expressly or by implication, 
including through the use of a name, endorsement, depiction, or illustration: 

A. The existence, contents, validity, results, conclusions, or interpretations of any 
test, study, or research; or 

B. That any benefits of such product, program, or service are scientifically proven. 

V. 

IT IS FURTHER ORDERED that Respondents, directly or through any corporation, 
subsidiary, division, or other means, in connection with the manufacturing, labeling, advertising, 
promotion, offering for sale, sale, or distribution of any product, program, or service in or 
affecting commerce, shall disclose, clearly and conspicuously, and in close proximity to the 
triggering representation: 

A. For any representation that any test, study, or research supports any claims about 
the product, program, or service, all material connections with any person that has 
conducted, authored, or participated in the test, study, or research; and 

B. For any endorsement of such product, program, or service, all material 
connections between the person providing the endorsement and Respondents or 
any other person manufacturing, labeling, advertising, promoting, offering for 
sale, selling, or distributing such product, program, or service. 

VI.  

IT IS FURTHER ORDERED that: 

A. Respondents shall pay to the Commission $150,000, which Respondents have 
stipulated their undersigned counsel holds in escrow for no purpose other than 
payment to the Commission. 

B. Such payment shall be made within 8 days of the effective date of this order by 
electronic funds transfer in accordance with instructions provided by a 
representative of the Commission.   

C. Respondents relinquish dominion and all legal and equitable right, title, and 
interest in all assets transferred pursuant to this order and may not seek the return 
of any assets.
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Protection, Federal Trade Commission, 600 Pennsylvania Avenue NW, Washington, D.C. 
20580.  The subject line must begin:  In re Carrot Neurotechnology, Inc. 

XI . 

IT IS FURTHER ORDERED that Respondent Carrot Neurotechnology, Inc. and its 
successors and assigns, and Respondents Adam Goldberg and Aaron Seitz, within 60 days after 
the date of service of this order, each shall file with the Commission a true and accurate report, in 
writing, setting forth in detail the manner and form of their own compliance with this order.  
Within 10 days of receipt of written notice from a representative of the Commission, they shall 
submit additional true and accurate written reports.  Unless otherwise directed by a 
representative of the Commission in writing, these reports shall be emailed to Debrief@ftc.gov 
or sent by overnight courier (not the U.S. Postal Service) to:  Associate Director for 
Enforcement, Bureau of Consumer Protection, Federal Trade Commission, 600 Pennsylvania 
Avenue NW, Washington, D.C. 20580.  The subject line must begin:  In re Carrot 
Neurotechnology, Inc. 

XII. 

This order will terminate on February 22, 2036, or 20 years from the most recent date that 
the United States or the Federal Trade Commission files a complaint (with or without an 
accompanying consent decree) in federal court alleging any violation of the order, whichever 
comes later; provided, however, that the filing of such a complaint will not affect the duration of: 

A. Any Part in this order that terminates in less than 20 years; 

B. This order’s application to any Respondent that is not named as a defendant in 
such complaint; and 

C. This order if such complaint is filed after the order has terminated pursuant to this 
Part. 

Provided, further, that if such complaint is dismissed or a federal court rules that the 
Respondents did not violate any provision of the order, and the dismissal or ruling is either not 
appealed or upheld on appeal, then the order will terminate according to this Part as though the 
complaint had never been filed, except that the order will not terminate between the date such 
complaint is filed and the later of the deadline for appealing such dismissal or ruling and the date 
such dismissal or ruling is upheld on appeal. 

By the Commission. 
 

     Donald S. Clark 
     Secretary 

SEAL: 
ISSUED: February 22, 2016 


