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5. Defendants waive any claim that they may have under the Equal Access to 

Justice Act, 28 U.S.C. § 2412, concerning the prosecution of this action through the date 

of this Order, and agree to bear their own costs and attorney fees. 

6. Defendants waive all rights to appeal or otherwise challenge or contest the 

validity of this Order. 

7. Defendants waive and release any claims that they may have against the 

Federal Trade Commission, the Missouri Attorney General, and all of their employees, 

agents, or representatives, that relate to this action. 

8. Entry of this Order is in the public interest. 
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indirectly, the well-being of the public at large or any number of Persons, whether such 

well-being is in general or limited to certain activities, endeavors, or projects. 

5. “Donor” or “Consumer” means any Person solicited to make a Charitable 

Contribution. 

6. “Fundraiser” means any Person who is retained under contract or otherwise 

compensated by or on behalf of a Nonprofit Organization primarily for the purpose of 

soliciting Charitable Contributions. 

7. “Fundraising” means a plan, program, or campaign that is conducted to 

induce Charitable Contributions by mail, telephone, electronic mail, social media, or any 

other means. 

8. “Nonprofit Organization” means any Person that is, or is represented to be, 

a nonprofit entity, or that has, or is represented to have, a charitable purpose. 

9. “Person” means a natural person, an organization or other legal entity, 

including a corporation, partnership, sole proprietorship, limited liability company, 

association, cooperative, or any other group or combination acting as an entity. 

10. “Telemarketing” means any plan, program, or campaign that is conducted 

to induce the purchase of goods or services or Charitable Contributions by use of one or 

more telephones, and which involves more than one interstate telephone call, whether or 

not covered by the Telemarketing Sales Rule. 
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