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JONATHAN COHEN, DC Bar 483454, jcohen2@ftc.gov
MICHELLE L. SCHAEFER, DC Bar 478773; mschaefer@ftc.gov
AMANDA B. KOSTNER, CA Bar 245345; akostner@ftc.gov
SANGJOON “SIMON” HAN, DC Bar 998971, shan@ftc.gov
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Federal Trade Commission

600 Pennsylvania Avenue NW, CC-9528

Washington, DC 20580

(202) 326-2551 (Cohen); -3515 (Schaefer);

-2880 (Kostner); -2495 (Han); -3424 (Bartley);

-3197 (fax)

Attorneys for Plaintiff Federal Trade Commission

UNITED STATES DISTRICT COURT
NORTHERN DISTRICT OF CALIFORNIA
SAN FRANCISCO DIVISION

IN RE: VOLKSWAGEN “CLEAN DIESEL” MDL NO. 2672 CRB (JSC)
MARKETING, SALES PRACTICES, AND
PRODUCTS LIABILITY LITIGATION FTC’S STATEMENT SUPPORTING

THE 3.0L “CLEAN DIESEL”
CONSUMER SETTLEMENTS

This document relates to:
Hon. Charles R. Breyer
ALL ACTIONS

As part of its effort to protect American consumers, the Commission voted unanimously
to approve the proposed FTC Order, which resolves its claims concerning 3.0-liter vehicles with
“Clean Diesel” TDI engines. Volkswagen employed defeat devices in its TDI engines to cheat
on emissions tests and deceived consumers through its extensive and brazenly false “Clean
Diesel” marketing campaign. Along with the Plaintiffs Steering Committee’s (“PSC’s”)
companion settlement, this joint consumer resolution fully compensates “Clean Diesel” owners
through a comprehensive package of monetary relief and other consumer-friendly provisions.
As explained below, the restitution includes a buyback at favorable prices for consumers with
older vehicles. For consumers with newer cars, Volkswagen must repair them to meet emissions

standards without materially affecting fuel economy or power, and pay additional restitution.

In re Volkswagen “Clean Diesel” Marketing, Sales Practices, & Products Liability Litigation, MDL No. 2672
FTC’S STATEMENT SUPPORTING THE 3.0L “CLEAN DIESEL” CONSUMER SETTLEMENTS
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www.nada.com/b2b/support/glossary.aspx
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http:Lessees.12
http:compensation.11
http:costs.10

© o0 N oo o b~ w N

N N N N N N N N DN R P PR R R R R R
©0 N o O N W N P O © 0 N o 0o N~ W N P O

Case 3:15-md-02672-CRB Document 2845 Filed 02/01/17 Page 5 of 7



http:marketing).21
http:prices.15
http:affect.14




Case 3:15-md-02672-CRB Document 2845 Filed 02/01/17 Page 7 of 7

i CERTIFIf EFOUOFSExvier
2
3
4 il L
5 ,—M‘m
" Jonathan Cohen (jeohgp2mBe.onoly :
G n 0 P o &8 " lgfor Plaintirt - | L
“Federal Trade Commission
i
8
€ gl AL
10
11
12
13 || Tt y
14 —
,
15
16 i
17
18
19
20
Vi ?
21 “ '
HEl i I
22

&=

257
26
27
28

Inre Volksv = ' Products s Liabilin Liligatiory
FTC’S STATEMENT SUPPORTING THE 3.0L “CLEAN DIESEL CONQ FESERDr

27 %

—————

i

- FRENTS




