UNITED STATES OF AMERICA
FEDERAL TRADE COMMISSION

In The Matter of
MARTIN ADVERTISING, INC., a corporation.
FILE NO. 972 3267

AGREEMENT CONTAINING
CONSENT ORDER

The Federal Trade Commission ("Commission™) has conducted an investigation of certain
acts and practices of Martin Advertising, Inc., a corporation ("proposed respondent").
Proposed respondent, having been represented by counsel, is willing to enter into an
agreement containing a consent order resolving the allegations contained in the attached
draft complaint. Therefore,

IT ISHEREBY AGREED by and between Martin Advertising, Inc., by its duly
authorized officers, and counsel for the Federal Trade Commission that:

1. Respondent Martin Advertising, Inc. is a Delaware corporation with its principal office
or place of business at 2801 University Boulevard, Suite 200, Birmingham, Alabama
35233.

2. Proposed respondent admits all the jurisdictional facts set forth in the draft complaint.
3. Proposed respondent waives:
a. Any further procedural steps;

b. The requirement that the Commission's decision contain a statement of findings
of fact and conclusions of law; and

c. All rights to seek judicial review or otherwise to challenge or contest the
validity of the order entered pursuant to this agreement.

4. This agreement shall not become part of the public record of the proceeding unless and
until it is accepted by the Commission. If this agreement is accepted by the Commission,
it, together with the draft complaint, will be placed on the public record for a period of
sixty (60) days and information about it publicly released. The Commission thereafter
may either withdraw its acceptance of this agreement and so notify proposed respondent,
in which event it will take such action as it may consider appropriate, or issue and serve
its complaint (in such form as the circumstances may require) and decision in disposition
of the proceeding.



5. This agreement is for settlement purposes only and does not constitute an admission by
proposed respondent that the law has been violated as alleged in the draft complaint, or
that the facts as alleged in the draft complaint, other than the jurisdictional facts, are true.

6. This agreement contemplates that, if it is accepted by the Commission, and if such
acceptance is not subsequently withdrawn by the Commission pursuant to the provisions
0



4. Unless otherwise specified, "respondent™ as used herein shall mean Martin Advertising,
Inc., its successors and assigns, and its officers, agents, representatives, and employees.

5. "Commerce" as used herein shall mean as defined in Section 4 of the Federal Trade
Commission Act ("FTC Act"), 15 U.S.C. § 44.

IT IS ORDERED that respondent, directly or through any corporation, subsidiary,
division, or any other device, in connection with any advertisement to aid, promote, or
assist, directly or indirectly, any consumer lease involving motor vehicles in or affecting
commerce, as "advertisement™ and "consumer lease™ are defined in Section 213.2 of
Regulation M, 12 C.F.R. § 213.2, as amended, shall not, in any manner, expressly or by
implication:

A. Misrepresent that any advertised lease terms, including but not limited to a
monthly payment amount or downpayment, pertain to a cash or credit offer;



213.7(f) of Regulation M, 12 C.F.R. 8213.7(f), as amended. For television advertisements,
respondent may also comply with the requirements of this subparagraph by utilizing
Section 213.7(f) of Regulation M, as amended; and

E. Fail to comply in any other respect with Section 184 of the CLA and Section
213.7 of Regulation M.

(CLA, 15 U.S.C. 88 1667-1667¢, as amended, and Regulation M, 12 C.F.R. § 213,
as amended).

IT IS FURTHER ORDERED that respondent, directly or through any corporation,
subsidiary, division, or any other device, in connection with any advertisement to aid,
promote, or assist, directly or indirectly, any extension of closed-end credit involving
motor vehicles in or affecting commerce, as "advertisement” and "closed-end credit" are
defined in Section 226.2 of Regulation Z, 12 C.F.R. 8 226.2, as amended, shall not, in any






IT IS FURTHER ORDERED that respondent Martin Advertising, Inc., and its successors



DAVID MEDINE
Associate Director
Division of Credit Practices

JOAN Z. BERNSTEIN
Director
Bureau of Consumer Protection



