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Findings 
 

1. Respondent Cowboy AG LLC, is a Texas limited liability company, also doing business 
as Cowboy Toyota and Cowboy Scion, with its principal office or place of business at 
9325 East R.L. Thornton Freeway, Dallas, Texas 75228. 
 

2. The Commission has jurisdiction over the subject matter of this proceeding and over the 
Respondent, and the proceeding is in the public interest. 

 
ORDER 

 
Definitions 

 
For purposes of this Order, the following definitions shall apply: 

 
A. “Advertisement” shall mean a commercial message in any medium that directly or 

indirectly, expressly or by implication, promotes a consumer transaction. 
 
B. “Clearly and conspicuously” means that a required disclosure is difficult to miss (i.e., 

easily noticeable) and easily understandable by ordinary consumers, including in all of 
the following ways:  

 
1. In any communication that is solely visual or solely audible, the disclosure must be 

made through the same means through which the communication is presented. In any 
communication made through both visual and audible means, such as a television 
advertisement, the disclosure must be made visually or audibly. 

 
2. A visual disclosure, by its size, contrast, location, the length of time it appears, and 

other characteristics, must stand out from any accompanying text or other visual 
elements so that it is easily noticed, read, and understood. 

 
3. An audible disclosure, including by telephone or streaming video, must be delivered 

in a volume, speed, and cadence sufficient for ordinary consumers to easily hear and 
understand it. 

 
4. In any communication using an interactive electronic medium, such as the Internet or 

software, the disclosure must be unavoidable. 
 

5. The disclosure must use diction and syntax understandable to ordinary consumers and 

must appear in each language in which the representation that requires the disclosure 
appears. 

 
6. The disclosure must comply with these requirements in each medium through which 

it is received, including all electronic devices. 
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7. The disclosure must not be contradicted or mitigated by, or inconsistent with, 
anything else in the communication. 

 
C. “Consumer credit” shall mean credit offered or extended to a consumer primarily for 

personal, family, or household purposes, as set forth in Section 226.2(a)(12) of 
Regulation Z, 12 C.F.R. § 226.2(a)(12), as amended. 

 
D. “Consumer lease” shall mean a contract in the form of a bailment or lease for the use of 

personal property by a natural person primarily for personal, family, or household 
purposes, for a period exceeding four months and for a total contractual obligation not 
exceeding the applicable threshold amount, whether or not the lessee has the option to 
purchase or otherwise become the owner of the property at the expiration of the lease, as 
set forth in Section 213.2 of Regulation M, 12 C.F.R. § 213.2, as amended.  

 
E. “Lease inception” shall mean prior to or at consummation of the lease or by delivery, if 

delivery occurs after consummation. 
 
F. “Material” shall mean likely to affect a person’s choice of, or conduct regarding, goods or 

services. 
 
G.  “Motor vehicle” shall mean: 
 

1.  Any self-propelled vehicle designed for transporting persons or property 
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A. Misrepresents the cost of: 
 

1.  Purchasing a motor vehicle with financing, including but not limited to the amount or 
percentage of the down payment, the number of payments or period of repayment, the 
amount of any payment, and the repayment obligation over the full term of the loan, 
including any balloon payment; or 

 
2.  Leasing a motor vehicle, including but not limited to the total amount due at lease 

inception, amount down, down payment, acquisition fee, capitalized cost reduction, 
any other amount required to be paid at lease inception, and the amounts of all 
monthly or other periodic payments. 

 
B. Misrepresents any qualification or restriction on the consumer’s ability to obtain 

represented financing or leasing terms, including but not limited to any qualification or 
restriction based on a consumer’s credit score or credit history. 
 

C. Represents any financing or leasing term, unless the representation is non-misleading, 
and the advertisement clearly and conspicuously discloses all qualifications or restrictions 
on the consumer’s ability to obtain the represented financing or leasing term, including 
but not limited to any qualifications or restrictions that Respondent’s lender, lessor, or 
any other entity may impose based on a consumer’s credit score or credit history. 
Provided, further, that, if a majority of consumers likely will not be able to meet a stated 
credit score or credit history qualification or restriction, the advertisement must clearly 
and conspicuously disclose that fact. 
 

D. Misrepresents the number of vehicles, makes, or models that are available for purchase or 
lease. 
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B. For 15 years after the issuance date of this Order, Respondent must deliver a copy of this 
Order to: (1) all principals, officers, directors, and LLC managers and members; (2) all 
employees, agents, and representatives who participate in conduct related to the subject 
matter of the Order; and (3) any business entity resulting from any change in structure as 
set forth in the Provision titled Compliance Reports and Notices. Delivery must occur 
within 10 days after the effective date of this Order for current personnel. For all others, 
delivery must occur before they assume their responsibilities. 

 
C. From each individual or entity to which a Respondent delivered a copy of this Order, 

Respondent must obtain, within 30 days, a signed and dated acknowledgment of receipt 
of this Order. 

 
V. 

 
IT IS FURTHER ORDERED that Respondent makes timely submissions to the 

Commission: 
 
A. One year after the issuance date of this Order, Respondent must submit a compliance 

report, sworn under penalty of perjury, in which Respondent must: (1) identify the 
primary physical, postal, and email address and telephone number, as designated points 
of contact, which representatives of the Commission may use to communicate with 
Respondent; (2) identify all of Respondent’s businesses by all of their names, telephone 
numbers, and physical, postal, email, and Internet addresses; (3) describe the activities of 
each business, including the goods and services offered, the means of advertising, 
marketing, and sales; (4) describe in detail whether and how Respondent is in compliance 
with each Provision of this Order, including a discussion of all of the changes 
Respondent made to comply with the Order; and (5) provide a copy of each 
Acknowledgment of the Order obtained pursuant to this Order, unless previously 
submitted to the Commission. 

 
B. For 15 years after the issuance date of this Order, Respondent must submit a compliance 

notice, sworn under penalty of perjury, within 14 days of any change in the following:
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By the Commission. 
 

Donald S. Clark 
Secretary 

 
 

SEAL: 
ISSUED: 


