
UNITED STATES OF AMERICA 

FEDERAL TRADE COMMISSION 
WASHINGTON, D.C. 20580 

Bureau of Consumer Protection 
Division of Enforcement 

mailto:jensor@ftc.gov


qualifications or disclosures should be sufficiently clear, prominent, and understandable to 
prevent deception. Clarity oflanguage, prominence of type size and style, proximity to the claim 
being qualified, and an absence of contrary claims that could undercut the effectiveness of the 
qualification will maximize the likelihood that the qualifications and disclosures are 
appropriately clear and prominent."2 

In this case, TV Liquidator appropriately qualified its claims in some places on its 
website. However, as discussed, "[a] disclosure is more likely to be effective ifconsumers view 
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