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electrolytes lost through perspiration. While some consumers engaged in especially vigorous or 
prolonged physical exertion lasting more than one hour might also require carbohydrates to fuel 
their activity, many other consumers engaged in less vigorous activity, activity of lesser 
duration, or exercising with the specific intention to lose weight, might not. 

We disagree that any additional disclosure by The Coca-Cola Company was required to 
communicate the fact that Gatorade's calories provide energy replacement benefits that 
Powerade Option does not. We essentially agree with the position argued by the advertiser, that 
reasonable consumers understand that no calories means no carbohydrates, and therefore, no 
energy component. We also note the availability of other low-calorie sports drinks in the 
marketplace, including the G2 line of drinks from SVC, which contains only 25 calories per 
serving. Therefore, we believe that the calorie comparisons between Powerade drinks and 
Gatorade drinks provide valuable information to consumers wanting to make an informed 
choice. 

The television advertisement at issue in the second compliance proceeding promoted 
Powerade Zero, a product with zero calories that replaced Powerade Option. The ad depicts two 
rock climbers who take a break for a drink, with one drinking Powerade Zero and the other 
drinking Gatorade. Titles on the screen indicate that Powerade Zero contains zero calories, 
while Gatorade contains 50 calories. The Gatorade drinker's rope stretches and snaps and he 
falls to the ground, but he immediately gets up and walks away unharmed, saying "Walkin' it 
offl" The advertisement ends with the tagline, "Powerade Zero, the zero calorie sports drink." 

We respectfully disagree with the NAD's conclusions that the advertisement implies that 
Powerade Zero performs as well as Gatorade for replenishing energy depleted after engaging in 
strenuous activity, and that a disclaimer that Powerade Zero has no energy component is 
required. The advertisement is unmistakably humorous and hyperbolic in nature. The rock 
climbers are depicted at rest and do not appear exhausted, fatigued, or even breaking a sweat. 
We believe the advertisement's exaggerated depiction of the effects of weight gain caused by the 
calories in Gatorade does not convey any superiority message regarding the performance 
qualities of Powerade Zero aside from its calorie content. Accordingly, we believe that tha Tm
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