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1 15 U.S.C. 1681w. 
2 The other agencies are the Securities and 

Exchange Commission, the Commodity Futures 
Trading Commission, the Federal banking agencies, 
and the National Credit Union Administration. Id. 

3 Id. 
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b. How would this modification affect 
the costs the Rule imposes on 
businesses, including small businesses? 

c. How would this modification affect 
the benefits to consumers? 

2. Should the Rule be modified to 
delete any of the existing examples or 
include additional examples to illustrate 
proper methods for disposing of 
consumer information? Why or why 
not? If so, what examples should be 
included and what sources should they 
be drawn from? 

a. What evidence supports such a 
modification? 

b. How would this modification affect 
the costs the Rule imposes on 
businesses, including small businesses? 

c. How would this modification affect 
the benefits to consumers? 

3. Should the Rule be modified to 
reference or incorporate any other 
information destruction standards or 
frameworks? If so, which standards 
should be incorporated or referenced 
and how should they be referenced or 
incorporated by the Rule? Should such 
standards be considered safe harbors for 
compliance with the Rule? 

a. What evidence supports such a 
modification? 

b. How would this modification affect 
the costs the Rule imposes on 
businesses, including small businesses? 

c. How would this modification affect 
the benefits to consumers? 

4. Under the current Disposal Rule, 
‘‘Consumer information does not 
include information that does not 
identify individuals, such as aggregate 
information or blind data.’’ Should the 
Rule be modified to change the 
definition of ‘‘consumer information’’? 
Should the definition of ‘‘consumer 
information’’ include information that 
can be reasonably linked to an 
individual in light of changes in 
relevant technology or market practices? 
Should the Rule be modified to define 
‘‘aggregate information’’ or ‘‘blind 
data’’? 

a. What evidence supports such a 
modification? 

b. How would this modification affect 
the costs the Rule imposes on 
businesses, including small businesses? 

c. How would this modification affect 
the benefits to consumers? 

IV. Instructions for Submitting 
Comments 

You can file a comment online or on 
paper. For the Commission to consider 
your comment, we must receive it on or 
before November 21, 2016. Write 
‘‘Disposal Rule, 16 CFR part 682, Project 
No. 165410’’ on the comment. Your 
comment, including your name and 
your state, will be placed on the public 

record of this proceeding, including, to 
the extent practicable, on the public 
Commission Web site, at https://
www.ftc.gov/policy/public-comments. 
As a matter of discretion, the 
Commission tries to remove individuals’ 
home contact information from 
comments before placing them on the 
Commission Web site. Because your 
comment will be made public, you are 
solely responsible for making sure that 
your comment does not include any 
sensitive personal information, such as 
a Social Security number, date of birth, 
driver’s license number or other state 
identification number or foreign country 
equivalent, passport number, financial 
account number, or payment card 
number. You are also solely responsible 
for making sure that your comment does 
not include any sensitive health 
information, such as medical records or 
other individually identifiable health 
information. 

In addition, do not include any 
‘‘[t]rade secret or any commercial or 
financial information which is . . . 
privileged or confidential,’’ as discussed 
in Section 6(f) of the FTC Act, 15 U.S.C. 
46(f), and FTC Rule 4.10(a)(2), 16 CFR 
4.10(a)(2). In particular, do not include 
competitively sensitive information 
such as costs, sales statistics, 
inventories, formulas, patterns, devices, 
manufacturing processes, or customer 
names. 

If you want the Commission to give 
your comment confidential treatment, 
you must file it in paper form, with a 
request for confidential treatment, and 
you must follow the procedure 
explained in FTC Rule 4.9(c), 16 CFR 
4.9(c). In particular, the written request 
for confidential treatment that 
accompanies the comment must include 
the factual and legal basis for the 
request, and must identify the specific 
portions of the comments to be withheld 
from the public record. Your comment 
will be kept confidential only if the FTC 
General Counsel grants your request in 
accordance with the law and the public 
interest. 

Postal mail addressed to the 
Commission is subject to delay due to 
heightened security screening. As a 
result, we encourage you to submit your 
comment online. To make sure that the 
Commission considers your online 
comment, you must file it at https://
ftcpublic.commentworks.com/ftc/ 
disposalrule by following the 
instructions on the web-based form. If 
this document appears at http://
wwww.regulations.gov, you also may file 
a comment through that Web site. 

If you file your comment on paper, 
write ‘‘Disposal Rule, 16 CFR part 682, 
Project No. 165410’’ on your comment 

and on the envelope, and mail your 
comment to the following address: 
Federal Trade Commission, Office of the 
Secretary, 600 Pennsylvania Avenue 
NW., Suite CC–5610 (Annex H), 
Washington, DC 20580, or deliver your 
comment to the following address: 
Federal Trade Commission, Office of the 
Secretary, Constitution Center, 400 7th 
Street SW., 5th Floor, Suite 5610 
(Annex H), Washington, DC 20024. 

Visit the Commission Web site at 
https://www.ftc.gov to read this 
document and the news release 
describing it. The FTC Act and other 
laws that the Commission administers 
permit the collection of public 
comments to consider and use in this 
proceeding as appropriate. The 
Commission will consider all timely 
and responsive public comments that it 
receives on or before November 21, 
2016. For information on the 
Commission’s privacy policy, including 
routine uses permitted by the Privacy 
Act, see https://www.ftc.gov/site- 
information/privacy-policy. 
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