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9:00-9:05 am Welcome and Introductory Remarks 
 
Elisa Jillson 
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10:35-11:
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1:15-2:15 pm 
 

 
Accountability 
 
Participants: 
 
Martin Abrams 
Executive Director 
and Chief Strategist 
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2:15-3:30 pm 
 

Is the FTC’s Current Toolkit Adequate?  
Part 1 
 
Participants: 
 
Christine Bannan 
Consumer Protection Counsel  
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3:45-5:00 pm 
 

Is the FTC’s Current Toolkit Adequate?  
Part 2 
 
Participants: 
 
Julie Brill 
Corporate Vice President  
& Deputy General Counsel 
Microsoft 
 
David A. Hoffman 
Associate General Counsel  
and Global Privacy Officer 
Intel 
 
Berin Szóka  
President 
TechFreedom 

Justin Brookman 
Director, Consumer Privacy  
and Technology Policy 
Consumer Reports 
 
Lydia Parnes 
Partner 
Wilson Sonsini Goodrich & Rosati 
 
 
David Vladeck 
A.B. Chettle, Jr. Professor of Law  
Georgetown University Law Center 
 

 
Moderators:  
 
Maneesha Mithal 
Federal Trade Commission, Division of Privacy and Identity Protection 
 
Jim Trilling 
Federal Trade Commission, Division of Privacy and Identity Protection 
 

 

5:00-5:10 pm 
 

Closing Remarks 
 
Maneesha Mithal 
Federal Trade Commission, Division of Privacy and Identity Protection    
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