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Is an Assistant Professor in the Grady College’s Department of Advertising and
Public Relations at the University of Georgia. Dr. Evans’ research has examined consumers’ processing,
understanding, and evaluation of covert and non-traditional advertising formats, including
advergames, branded apps, in-game advertising, and native advertising, with a focus on public policy
implications. His research framework can be applied to regulatory and policy related topics in
advertising, marketing, communication and health. Dr. Evans’ work has been published in the Journal
of Advertising, Journal of Interactive Advertising, Journal of Current Issues and Research in Advertising,
Television and New Media, and Health Affairs. The research presented was funded in part by the



startups and universities. The research presented was funded by the National Science Foundation and
by a John and Claire Bertucci Fellowship.
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the University of Chicago.
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founded the Kleimann Communication Group in 1997. Her company has been
involved in numerous projects to develop and test large high-impact documents. Dr. Kleimann’s work
often focuses on the juncture of public policy and documents intended to convey that policy to
consumers. She oversaw the development and testing of the Model Financial Privacy Notice, now used
by nearly every U.S. financial institution. More recently, Dr. Kleimann led the development and testing
of the Loan Estimate and Closing Disclosure (or TRID) for the Consumer Financial Protection Bureau.
Dr. Kleimann also serves as the Chair of the Center for Plain Language and works with the International
Working Group to develop international standards on plain language, including the need for evaluation
as central to those standards. Dr. Kleimann received her Ph.D. from the University of Maryland, College
Park. The research presented was funded by the Consumer Financial Protection Bureau.
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Policy. Dr. Reidenberg is a principal investigator on the Usable Privacy Project
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Is an information scientist at the RAND Corporation and a Professor at the Pardee RAND
Graduate School. She conducts technical and policy research on cybersecurity, emerging technologies,
privacy and security in the digital age, computer network operations, digital exhaust, and the human
element. Recent research topics include consumer attitudes towards data breach notifications; black
markets for cybercrime tools and stolen data as well as white, grey, and black markets for zero-day
exploits; social engineering and open source intelligence; methods for zero-day vulnerability detection;
tools and technologies for greater cyber situational awareness; and privacy concerns with digital
identity. Prior to joining RAND, Ms. Ablon worked with cutting-edge technologies in cryptography,
network exploitation and vulnerability analysis, and mathematics. She won a black badge at DEFCON21
and holds degrees in mathematics from Johns Hopkins University and the University of California,
Berkeley. The research presented was funded by the RAND Corporation’s Institute for Civil Justice.
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research presented was funded in part by the National Science Foundation, the Alfred P. Sloan
Foundation, and the Carnegie Corporation of New York.
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is an Associate Professor of Finance at the Haas School of Business at the University of
California, Berkeley. Her research spans three areas of finance: household finance, corruption, and
asset management, with the unifying theme of focusing on topics useful for leveling economic playing
fields. Dr. Morse has a particular interest in household debt and welfare. The disclosure design
appearing in her Brattle Prize-winning joint work has been adopted into banking regulation by U.S.
states and Canadian provinces. The idea of the design is that information disclosure should be timely
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Johnson’s work at the Bureau includes consumer research on overdraft and other financial products.
She received a Master’s degree in Public Policy from the Harvard Kennedy School.
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