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Cognitive Models
Michael S. Wogalter

Multiple publications

Evaluation Procedures and Methods
Ilana Westerman
Craig Andrews

Adherence of Prime-Time Televised Advertising Disclosures to the “Clear and Conspicuous”
Standard: 1990 Versus 2002

Copy Test Methods to Pretest Advertisements

Legal Developments: Special Issue on Advertising Law and Regulation

Methodological Issues and Challenges in Conducting Social Impact Evaluations
Chapter 12 in Scaling Social Impact — New Thinking

Warnings and Disclosures
Chapter 15 in Communicating Risks and Benefits: An Evidence-Based Users Guide

Your Attention Please!
Rebecca Balebako:

The Impact of Timing on the Salience of Smartphone App Privacy Notices

Nathaniel J. Evans


http://www.safetyhumanfactors.org/
https://edit.ftc.gov/system/files/attachments/putting-disclosures-test-materials/hoy_and_andrews_jppm_fall_2004.pdf
https://edit.ftc.gov/system/files/attachments/putting-disclosures-test-materials/hoy_and_andrews_jppm_fall_2004.pdf
https://edit.ftc.gov/system/files/attachments/putting-disclosures-test-materials/pechmann_and_andrews_2010_copy_test_methods.pdf
https://edit.ftc.gov/system/files/attachments/putting-disclosures-test-materials/andrews_and_maronick_jppm_1995.pdf
https://edit.ftc.gov/system/files/attachments/putting-disclosures-test-materials/pechmann_and_andrews_2011_wiley_international_encyclopedia_of_marketing.pdf
http://www.fda.gov/downloads/AboutFDA/ReportsManualsForms/Reports/UCM268069.pdf#page=155
http://www.rebeccahunt.com/academic/timing-balebako.pdf




Ginger Zhe Jin
Adair Morse:

Multiple publications
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