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debate, i.e., the impact that privacy-enhancing decisions may have on consumer choice and 
competition.  
 
There is no right answer, and we as a society may very well choose limitations on consumer 
choice and competition to protect privacy. Privacy is important. Consumers and policymakers 
alike must recognize, however, that it comes with tradeoffs. And competition enforcers must be 
vigilant, recognizing the potential of privacy efforts negatively to impact competition.  


