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but, unlike the Saturday morning cartoons of old, YouTube is not three channels—it is a virtually 
infinite smorgasbord of content with, according to recent estimates, more than 23 million 
channels that upload a combined 500 hours of video every minute.12 Many if not most of those 
channels are located outside the United States and therefore likely beyond COPPA’s and the 
FTC’s practical reach. Many are small enterprises with opaque operations that would be difficult 
subjects to investigate. Under the order, they will all have to make a designation of whether their 
content is child-directed. In light of the steep financial cost of such a designation—and the low 
likelihood of COPPA enforcement for channels under the radar or originating outside of the 
United States—it is reasonable to anticipate that there will be significant deceit.  

 
And here is the heart of 




