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Today, the Commission is taking remedial action concerning the proposed acquisition of 

Arbitron Inc. by Nielsen Holdings N.V.  We believe Nielsen’s acquisition of Arbitron is likely to 
deprive media companies and advertisers of the benefits of competition between two firms that 
are currently developing, and are most likely to be effective suppliers of, syndicated cross-
platform audience measurement services.2  Our remedy is tailored to counteract the likely 
anticompetitive effects of the proposed acquisition while leaving intact any efficiencies that 
might be gained from the combination of the two companies.  The remedy is consistent with the 
analytical framework through which we evaluate the effects of all mergers that come before us, 
whether those effects are likely to occur immediately or in the foreseeable future. 

 
Nielsen and Arbitron are best known for their respective single-platform TV and radio 

audience measurement services.  Nielsen ratings are the industry benchmark for determining the 
size and demographics of television audiences.  Nielsen maintains a national panel of 20,000 
households, comprising nearly 50,000 individuals whose television programming consumption is 
monitored on a continual basis.  Arbitron provides radio ratings for traditional, or “terrestrial,” 
radio that are similar to Nielsen’s television ratings.  Arbitron’s panel covers 48 local markets 
and consists of approximately 70,000 people whose exposure to programming is captured by its 
proprietary Personal People Meter (“PPM”) technology.  In addition to measuring radio 
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competition.  Nevertheless, the 2010 Guidelines specifically indicate that the agencies will 
consider whether the merging firms have been or likely will become “substantial head-to-head 
competitors” absent the merger.  § 2.1.4.3   

 
Here, there is considerable evidence from which to predict that an anticompetitive effect 

is likely to occur if these two companies are allowed to merge without a remedy.  Both 
companies meet the standard to be considered actual potential entrants.


