
United States of America 

FEDERAL TRADE COMMISSION 
Washington, DC 20580 

Division of Advertising Practices 

VIA ELECTRONIC MAIL 
Andrea C. Levine 
Senior Vice President, Director 
National Advertising Division 
112 Madison Avenue, 3rd Floor 
New York, NY 10016 

Dear Ms. Levine: 

May 13,2014 

I write to inform you of the results of our review into the advertising for the Salonpas 
Pain Relief Patch, the Salonpas Arthritis Pain Patch, and the Salonpas Gel Patch Hot. The 
National Advertising Division ("NAD") referred this matter to the Federal Trade Commission 
after Hisamitsu Pharmaceutical, Inc. ("Hisamitsu") declined to participate in an NAD review of 
its advertising based on a challenge brought by Pfizer Consumer Healthcare ("Pfizer"), the 
maker of ThermaCare 
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actives in chili peppers, extends the pain relief for long lasting relief." We believe the net 
impression of this ad is that the gel patch provides an immediate cooling sensation, not 
instantaneous pain relief. While other advertisements claim that the gel patch "soothes on 
contact," we believe this phrase also denotes an instant cooling effect. 

We regret that Hisamitsu chose not to participate in the NAD process because we fully 
support the self-regulatory process. However, for the foregoing reasons, the staff has determined 
not to take additional action at this time. We appreciate receiving your referral and having the 
opportunity to review this matter. 

cc: Daniel J. Manelli, Esq. 
Manelli & Fisher, PLLC 

Ross M. Weisman, Esq. 
Ann Marie Therese Wahls, Esq. 
Kirkland & Ellis LLP 


