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Regulation of Radio
By EWIN L. DAVIS

RA D I O broadcasting has become a
J very important factor in our so-

cial, political, and economic life. It
takes into the remotest homes through-
out the land the voices of the great
leaders of thought, and a wide variety
of music and other forms of entertain-
ment. O n occasions a large portion of
our population are brought into a sin-
gle radio audience.

In England and other countries the
cost of radio programs is met by
charges to the owners of receiving sets.
In the United States most programs
are paid for by advertising sponsors.
I a m advised that for the twelve
months ending last June the radio ad-
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af speaking. Their salaries are too
lc

j\Let the broadcasting companies
employ more and better judges for
audition^ to give new talent a better
chance.

7. Let the broadcasting companies
use their susnuning periods (those not
sold to advertisers) for constructive
experimenting instead of filling so
much time with tfie same old orches-
tras and soloists—alWys making the
same sounds under different names and
song titles.

8. Import more British dramatic di-
rectors and give them time and money
for long rehearsals. Give e
directors the same chance. Network
profits would easily permit both.

9. Encourage the best writers
composers to realize that radio is a newN

medium which they must study as eaiv
nestly as they had to study sound pic-
tures. Each has a technique which/aif-
fers from the legitimate stage.

10. Keep popular songs frojft com-
mitting suicide, by restricting them

from being played every night in/the
week on every station, if not on/every
program.

11. Let famous conductors realize
that they are best developing a taste
for good music by arranging their
programs to interest ajfroping public
rather than to impress other conduc-
tors or to satisfy themselves.

12. Put big nances on the air only
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tersely, the Commission does not dic-
tate what an advertiser shall say, but
m a y indicate what he shall not say.

T h e processes of the Commission are
not punitive, but injunctive. H o w suc-
cessful this procedure has been is indi-
cated by the fact that during the nearly
twenty years since the Commission
was established, it has seldom had to
appeal to the courts to discipline re-
spondents for disregarding its cease
and desist orders.

A few years ago the Commission be-
gan a m o r e intensive drive against false
advertising. W h e n this campaign was
begun, estimates were m a d e that false
and misleading advertising was costing
the American public $500,000,000 an-
nually.

PUBLISHERS SUPPORT FEDERAL T R A D E
C O M M I S S I O N

Upon request of the publishers, a
trade-practice conference was held un-
der the auspices of the Federal Trade
Commission in N e w York , N o v e m b e r
12,1928, with approximately six thou-
sand publishers present. These assem-
bled publishers pledged their support
to the Commission in its efforts to elim-
inate false and misleading advertising.

All the reputable newspapers and
magazines have given their hearty
cooperation to the Commission in its
efforts to prevent false advertising in
their publications, and associations of
advertisers, advertising agents, and
publishers have adopted resolutions in
recent years including 1984, condemn-
ing false advertising, in line with the
position of the Federal Trade C o m -
mission. However , there is always a
percentage of the people w h o will not
observe fajr methods of competition
unless forced to do s costin
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PROVISIONS OF RADIO BROADCASTING
CODE

A code of fair competition for the
radio broadcasting industry was ap-
proved by the President November 27,
1933. A m o n g other things this code
provides against "the broadcasting of
any advertisement of, or information
concerning any lottery, gift enterprise,
or similar scheme," and so forth.

While the statute directing the Fed-
eral Trade Commission to prevent un-
fair methods of competition in c o m -
merce, including false and misleading
advertising, applies equally to all forms
of misrepresentation, yet until recently
the Commission has generally dealt
with printed advertising and has had
only an occasional radio case. This
was due to the fact that radio adver-
tising is a comparatively new develop-
ment, and also that it was more difficult
and expensive to scrutinize and deal
with it.

A s a matter of fact, the Federal G o v -
ernment is under a higher duty to keep
radio broadcasts free from unlawful
advertising than to regulate any other
form of advertising. N o broadcasting
station can operate without a license
from the Federal Government to do so.
Aside
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continuities. These are operated prin-
cipally by educational or religious in-

' stitutions, and state or municipal agen-
| cies.
• O n July 30 the Commission advised
I those stations which had complied that
they might discontinue forwarding
continuities until further notice, al-
though the network and transcription
companies will continue sending their
continuities. Further calls will be
m a d e upon the individual stations
from time to time as the Commission
is able to handle the continuities.

; T h e Commission received 183,877
s separate advertising continuities under
this initial call. B y October 1 the

I Commission's staff had completed a
' preliminary detailed examination of all
| such continuities, of which 161,466
f were found unobjectionable and filed

without further action. A total of 22,-
411 were referred to the Special Board
for further study and possible investi-
gation. However, it is probable that
only a small percentage of this number

; will prove to be unlawful.
This scrutiny of radio advertising is

being conducted with a m i n i m u m of
expense to the Government as well as
to the industry, by reason of the coop-
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papers and periodicals, and such broad-
casting companies as have been
cited have followed it as a matter of
course.

The Commission has been very m u c h
gratified by the splendid spirit of coop-
eration shown by those engaged in the
radio broadcasting industry. It is re-
freshing that such an overwhelming
percentage of the industry are so
deeply interested and so fully appreci-
ative of the importance of permitting
only truthful and honest advertising
over the radio—thus not only prevent-
ing the violation of the law through
that medium, but also preventing ad-
vertisers from defrauding the public
and thereby causing a loss of listener
confidence in radio advertising.

SUPPORT F R O M N A B

The


