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The Federal Trade Commission and the vast retail business of the country,
of which you are representatives, have much in common, for both are
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Department of Commerce. It
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We in the Commission have a large share in that undertaking. For in the

measure that the channels of trade and commerce are kept free from the obstructions
of unfair methods of competition and monopolistic practices or combinations,
in that measure does free enterprise flourish and effectively develop to serve
our economic well-being.

Deceptive Practices

When considering matters of importance to the protection of the competi-
tive enterprise system under which our country has produced the highest
standard of living in the world, we must not overlook the need for guarding
against the types of acts or methods in selling merchandise which collectively
fall under the heading "deceptive practices."

In times of war or, as in the present emergency, in all-out preparedness
for adequate national defense, the functions of the Commission in this field
likewise occupy a position of much importance. When there are shortages in
essential materials, and substitutes must be used, the necessity for truth in
advertising becomes greater than when such materials are in full supply.
Particularly is this true of such things as food, clothing, household furnish-
ings and medicinal preparations.

As more and more physicians are called into the military service, self-
medication inevitably increases. The civilian then must rely to an increas-
ing extent upon the efforts and the accomplishments of the Federal Trade Com-
mission to check promptly false and deceptive claims made for dangerous drugs,
ineffective remedies, or fake nostrums. The citizen who must to a large ex-
tent treat himself is entitled to all the protection and safeguards that this
Commission can throw around the advertisements of foods, drugs, and medical
devices. Not only is this true with respect to the preservation of the
public health, it is also true with respect to protection of the consumer's
pocketbook. In times when taxes must be sufficiently high to support the
military burden, it is important that the public should receive real value
for its money. Purchase of ineffective remedies is not only a waste of the
public's money, but it is also a hazard to health, because the use of and the
reliance upon such remedies postpone or prevent recourse to proper treatment.

It is also highly important to give such protection as can be given
promptly to the public in its purchase of other necessary household supplies
and requirements. Experience in World War II showed that as soon as some
materials become scarce, the opportunist of light or no conscience will use
substitutes, materials of inferior value, or which may even be harmful. Use
of substitutes may not in itself be objectionable, but what should be done is
to prevent false advertising of such substitutes and the use of false claims
which will be detrimental to the purchasing public and unfair to the honest
competitor who does not engage in such falsities.

To give a concrete illustration, some years ago motorists, unknowingly,
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