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Despite the new technologies of direct marketing -- via 
television and telephones -- many of you still depend, as you 
always have, on the u.s. Postal Service. · 
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Well, the same argument was made against airline 
deregulation. Some airline people said high fares were needed to 
subsidize flights to small cities. Let in competition, they 
said, and service to small communities would be cut off. 

But, in fact, just the opposite occurred. With airline 
deregulation, commuter airlines have used smaller planes to serve 
small cities at fa·r lower costs. Fares fell dramatically, and 
millions of middle-income people became first-time flyers. Air 
travel became democratized. For $39, you can now become a member 
of the jet set. 

Of course, this has disgruntled some expense-account 
business flyers, who find their once-cozy clubhouses invaded by 
hordes of bargain flyers. And the new competition has swamped 
the airports' capacity to handle all the new air traffic. But 
these are temporary growing pains -- to be expected in a 
prospering, newly competitive market. 

But the Postal Service was not content merely to go after 
the smallest violation of the Private Express Statutes. The 
agency has sought in addition to expand its powers by broadening 
the definition of "letters" to include: payroll checks, fishing 
licenses, Walt Disney posters, blueprints, data processing tapes, 
computer programs, credit cards, corporate memoranda, and 
electronic mail. 

Using these farfetched definitions of what constitutes a 
letter, the Postal Service threatened businessmen with enormous 
back-postage fines when these items were sent by private carrier. 







        
      

        
          

          
           

     

            
          

          
            

          
         

         
           

  

         
        

        
           

            
          

           
      



          


