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For the aforementioned reasons, it appears that no additional FTC action is warranted at 
this time. The Commission reserves the right to take such further action as the public interest 
may reqmre. 

Very truly yours, 

�'�}�' �~�~�-
MaryK. �E�~�l�e� 
Associate Director for Advertising Practices 

Cc: John R. Fleder 
Hyman, Phelps & McNamara, P.C. 

merely because it will be unreasonably misunderstood by an insignificant and unrepresentative 


