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October 25, 2016

Andrea C. Levine, Esq.

National Advertising Division

112 Madlson Avenue 3™ Floor

New Y ¢

Re:  NADReferral of Zeltig A
Cryolipolysis® Body Contouring System

Dear Ms. Levine:
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Very truly yours,
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Mary K. E’ngrdu
Associate Director for Advertising Practzces



