


STRATEGIC AND PERFORMANCE PLANNING OVERVIEW
�'�5�$���T���Q�F�S�G�P�S�N�B�O�D�F���Q�M�B�O�O�J�O�H���G�S�B�N�F�X�P�S�L���P�S�J�H�J�O�B�U�F�T���G�S�P�N���U�I�F���B�H�F�O�D�Z���T���'�:�T�������������U�P�������������4�U�S�B�U�F�H�J�D���1�M�B�O and a �'�:�������������B�E�E�F�O�E�V�N. 
�0�V�S���X�P�S�L���J�T���T�U�S�V�D�U�V�S�F�E���B�S�P�V�O�E�������T�U�S�B�U�F�H�J�D���H�P�B�M�T���B�O�E���������P�C�K�F�D�U�J�W�F�T�����'�P�S�U�Z���Q�F�S�G�P�S�N�B�O�D�F���N�F�B�T�V�S�F�T���B�S�F���V�T�F�E���U�P���H�B�V�H�F���U�I�F���T�V�D�D�F�T�T���G�P�S��
�F�B�D�I���P�C�K�F�D�U�J�W�F�����4�J�Y�U�F�F�O���N�F�B�T�V�S�F�T���B�S�F���D�P�O�T�J�E�F�S�F�E���i�L�F�Z�w���N�F�B�T�V�S�F�T�
���B�T���U�I�F�Z���C�F�T�U���J�O�E�J�D�B�U�F���X�I�F�U�I�F�S���U�I�F���B�H�F�O�D�Z���J�T���B�D�I�J�F�W�J�O�H���J�U�T���E�F�T�J�S�F�E��
outcomes. �*�O���'�:�����������
���U�I�F���'�5�$���N�F�U���P�S���F�Y�D�F�F�E�F�E���������P�G���U�I�F���������L�F�Z���N�F�B�T�V�S�F�T���B�O�E���������P�G���������Q�F�S�G�P�S�N�B�O�D�F���N�F�B�T�V�S�F�T���P�W�F�S�B�M�M.

Strategic Goal
(Numbers shown in millions.) Objective Performance

PROTECT CONSUMERS
Prevent fraud, deception, and unfair 
business practices in the marketplace.

Net Costs: $151

Identify fraud, deception, and unfair practices that cause the 
greatest consumer injury.

4 of 5 Key 
Measures Met or 

Exceeded

(No data to 
consider for one 

measure)

Stop fraud, deception, unfairness, and other unlawful practices 
through law enforcement.

Prevent consumer injury through education.

Enhance consumer protection through research, reports, 
rulemaking, and advocacy.

Protect American consumers in the global marketplace 
by providing sound policy and technical input to foreign 
governments and international organizations to promote sound 
consumer policy.

MAINTAIN COMPETITION
Prevent anticompetitive mergers and other 
anticompetitive business practices in the 
marketplace.

Net Costs: $41

Take action against anticompetitive mergers and practices that 
may cause significant consumer injury.

6 of 6 Key 
Measures Met or 

Exceeded

Prevent consumer injury through education.

Enhance consumer benefit through research, reports, 
and advocacy.

Protect American consumers in the global marketplace by 
providing sound policy recommendations and technical advice to 
foreign governments and international organizations to promote 
sound competition policy.

ADVANCE PERFORMANCE
Advance the FTC’s performance through 
organizational, individual, and management 
excellence.

Goal 3’s costs are distributed to Goal 1 and Goal 2 
predominately by Goal 1’s and Goal 2’s FTE usage, 
except for those non-pay costs that are clearly 
attributable to a specific goal.

Provide effective human resources management.

5 of 5 Key 
Measures Met or 

Exceeded

Provide effective infrastructure and security management.

Provide effective information resources management.

Provide effective financial and acquisition management.
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TOP CONSUMER COMPLAINTS IN CALENDAR YEAR 2012 �SOURCE: CONSUMER SENTINEL�

RankCategoryNumber of ComplaintsPercentageCompared to 20N11Identity Theft369,
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FEDERAL TRADE COMMISSION	

http://www.ftc.gov/opp/gpra/spfy09fy14.pdf
http://www.ftc.gov/opp/gpra/spfy09fy14.pdf
http://www.ftc.gov/reports/2013-performance-accountability-report
http://www.ftccomplaintassistant.gov
http://www.ftc.gov/reports/consumer-sentinel-network-data-book-january-december-2012
http://www.ftc.gov
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