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STRATEGIC AND PERFORMANCE PLANNING OVERVIEW
FTC’s performance planning framework originates from the agency’s 2014 to 2018 Strategic Plan. Our work is structured 
around 3 strategic goals and 8 objectives. Twenty-nine performance goals are used to gauge the success for these objectives. Nine 
performance goals are considered “key”, as they best indicate whether the agency is achieving its desired outcomes. In FY 2014, 
the FTC met or exceeded 6 of the 9 key performance goals and 21 of 29 performance goals overall.

Strategic Goal
(Numbers shown in millions.) Objective Performance

PROTECT CONSUMERS

Net Costs: $157
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