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FTC’s performance planning framework originates from the agency’s �4�U�S�B�U�F�H�J�D �1�M�B�O �G�P�S �'�J�T�D�B�M �:�F�B�S�T �������� �U�P ��������. Our work is 
structured around 3 strategic goals and 8 objectives. Twenty-nine performance goals are used to gauge success on these objectives. 
�/�J�O�F �Q�F�S�G�P�S�N�B�O�D�F �H�P�B�M�T �B�S�F �D�P�O�T�J�E�F�S�F�E �i�L�F�Z�w�
 �B�T �U�I�F�Z �C�F�T�U �J�O�E�J�D�B�U�F �X�I�F�U�I�F�S �U�I�F �B�H�F�O�D�Z �J�T �B�D�I�J�F�W�J�O�H �J�U�T �E�F�T�J�S�F�E �P�V�U�D�P�N�F�T�� �*�O �'�: ���������
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Strategic Goal
�	�/�V�N�C�F�S�T �T�I�P�X�O �J�O �N�J�M�M�J�P�O�T���


Objective Performance
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�*�E�F�O�U�J�G�Z �B�O�E �U�B�L�F �B�D�U�J�P�O�T �U�P �B�E�E�S�F�T�T �E�F�D�F�Q�U�J�W�F �P�S �V�O�G�B�J�S �Q�S�B�D�U�J�D�F�T �U�I�B�U 
harm consumers.
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Target

�1�S�P�W�J�E�F �U�I�F �Q�V�C�M�J�D �X�J�U�I �L�O�P�X�M�F�E�H�F �B�O�E �U�P�P�M�T �U�P �Q�S�F�W�F�O�U �I�B�S�N �U�P 
consumers.

Collaborate with domestic and international partners to enhance 
consumer protection.
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�*�E�F�O�U�J�G�Z �B�O�E �U�B�L�F �B�D�U�J�P�O�T �U�P �B�E�E�S�F�T�T �B�O�U�J�D�P�N�Q�F�U�J�U�J�W�F �N�F�S�H�F�S�T �B�O�E 
practices that harm consumers.
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