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CENTRAL DISTRICT OF CALIFORNIA

FEDERAL TRADE COMMISSION, Case No. FY
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l. NTURE BTHE CAE

1. Defendant Southern Glazer’'s Wine &jyirits, LLC (“Southern”) is
the largest coagb-coast distributor of wine and spirits in the United States. H
years, Southern has violated the RobinBatman Act by selling wine and spiri
to small, independent “mom and pop” businesses at prices that are drasticg
higher than the prices Southern charges large national and regional chains.
Southern’s discriminatory pricing practices have victimized independent anc
family-owned neighborhood grocery stores, local convenience stores, and g

indepeneént retailersacross the country.

2.  Southern has been the largest U.S. wholesaler of wine and spirits

every year for the pa- . In 2023, Southern’s sales grew to approximn
$26 billion, making it one of the ten largest privately held firms in the entire
country. At present, Southern sells one out of every three bottles of wine an
spirits purchased in the United States. In some states, Southern’s share of \
spirits sales is so large that Southern operates as the gatekeeper for the m4
wine and spiritsold in thosetates.

3.  Asthe single largest distributor of wine and spirits in the United
States, Southern has harmed small businesses by charging them far higher
than national or regional chains. For instance, Southern routinely charges s
independent retailers asugh a'% to. % more for the same bottles of cert:
wine and spirits than national and regional chains in the exact same geogra
area. These independent retailers include neighborhood grocery stores, loc
convenience stores, and independently owneé and spirits shops.

4. In fact, discriminatory pricing is deeply engrained in Southern’s

business strategy. In one instance, Southern employees dis-
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instance,

5.
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" In yet other instances, Southern

These are not one
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.  THE PARTIES
11.
administrative agency of the United States government established, organiz

Plaintiff Federal Trade Commission (“FTC") is an independent

existing pursuant to the FTC Act, 15 U.S.C. 88 41 et seq., and with its princ
offices in Washington, D.C. THeTC is vested with authority and responsibility
enforce, inter alia, Section 5 of the FTC Act, 15 U.S.C. § 45, and Seaticihe

Clayton Act, 15 U.S.C. 831 and is authorized under Section 13(b) of the FTC

15 U.S.C. §8 53(b), to initiateedera court proceedings to enjoin violations of al
law the FTC enforces, including Sectidmof the Clayton Act, as amended by tl
RobinsonPatman Act. Since its enactment in 1936, the FTC has brought ov
1,400 actions to enforce the Robindéatman Act.

red, and
pal
y to

12. Defendant Southern Glazer’'s Wine gypirits LLC is a Delaware
corporation with its principal place of business located in Miami, Florida.
13. Southern is the largest wholesale distributor of wine and spirits in the

country. The company was formed in 2016 from the merger of Southern Wir
Spirits of America, Inc. and Glazer’s, If€ach company had grown through a
series of acquisitions of other distributors leading up to 2016, including Prer
Wine & Spirits, World Class Wines, Olinger Distributing, The Odom Corporg
Star Distributors, Phoenix Wine & Spirits, Stoller Wholesale, Victor L.

Robilio Co., Sterling Distributing, Alliance Beverage of Alabama, and Alliang
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staterun agencies handle distribution and often retail sales; traditional distril
are limited to providing marketing services or serving as brokers for supplie
lawsuit concerns Southern’s conduct in open and franchise states.

26. In some or all of the open and franchise states in which Souther
operates, Southern serves as the distributor for many of the largest wine an
suppliers, including Fifth Generation (Tito’s Vodka), Constellation Brands
(Svedka Vodka, Kim Crawford S
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I
|

29. Souhern’s sales to offpremise retailers totaled approximate.$
- in 2022. Southern’s largest gsfemise chain customers include large W
and spirits retail chains like Total Wine, Binny’s, Spec’s, and BevMo, large
grocery chains like Krogema Albertsons, national club stores like Costco an

Sam’s Club, and national megastore chains like Walmart and T&tgeds
operated by these large retail chains often draw customer_

30. Southern’s chain customers often purchase products from Souitl

throug
_. Southern assigns dedicated teams of emplo

to support its key chain customers.
31. Southern’s independent gifemise customers differ in size. Somég
operate a single store and others a handful of locations. They include neigh
grocery stores, local convenience stores, and local wine and spirits shops.
Independent retailers typicglpurchase wine and spirits directly from Souther
one of three ways: placing orders directly with a Southern sales representat
assigned to their store and other stores, placing orders through Southern’s
platform called “Proof,” or direct purchases picked up from a Southern ware
In some states, independent retailers also are permitted by state law to part
in purchasing cooperatives or “ops,” which allow them to pool their purchas
with other independent retailers. Even with tise of co-ops, however,
independent retailers often do not receive the same favorable prices offerec

large, favored retailers by Southern.
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Southern’s includes many deals

40. In numerous instances, Southern gave favored large chain retai

41. Southern’s large, high-volume quantity discounts forced disfavo
independent retailers to pay significantly higher prices than favored large cl
retailers purchasing the same products and created significant retail pricing
margin advantages for large chain retailers in the resale of those products t
consumers.
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their respective purchases of wine and spirits.
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Arizona over a fiveyear period. The pricenost commonly paid by
in Arizona in this period was $ per bott#& ( %) per

bottle than —andmore than % of
paid this price.
2. (lllinois and California)
59. is the most popular
product in the United States. Southern has consistently sold bottles o
to in lllinois and California at

. For instance, in lllino
in 2022 Southern charged a net price of $ per bottle while Southern

typically charged
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. Another Southern document

67. Disfavored independent retailers frequently are not informed ab
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71. The discriminatorily higher prices Southern charged disfavored
independent retailers were not justified by cost savings Southern accrued d
business with the favored chain retailers. That is, the pricing differentials be
favored and disfavored retailers exceed any cost savings achieved by Sout

when selling and delivering wine and spirits to the favored national chains.
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product pans and distribution goals,

82. In most instances, Southern

also work with suppliers to develoy

83. The demand for wine and spirits from

84. Based on the foregoing circumstances, the wine and spirits purg
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85.

COMPLAINT

COUNT ONE
(Robinson-Patman Act, 15 U.S.C. § 13(a))
Each of the allegations in paragraphs 1

23
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