UNITED STATES OF AMERICA

FEDERAL TRADE COMMISSION
WASHINGTON, D.C. 20580

Bureau of Consumer Protection
Division of Enforcement

Julia Solomon Ensor
Attorney

Email: jensor@ftc.gov
Direct Dial: (202) 326-2377

March 22, 2022
VIA EMAIL

Barry M. Benjamin, Esq.

Kilpatrick Townsend & Stockton LLP
The Grace Building

1114 Avenue of the Americas

New York, NY 10036-7703
bbenjamin@kilpatricktownsend.com

Dear Mr. Benjamin:
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The Commission has explained that, unless marketers specify which products are covered
or directly link claims to particular products, consumers generally interpret U.S.-origin claims in
marketing materials to cover all products advertised in those materials. Accordingly, the Policy
Statement provides, “marketers should not represent, either expressly or by implication, that a
whole product line is of U.S. origin (e.g., “‘Our products are Made in USA”) when only some
products in the product line are, in fact, made in the United States.”®

In response to this inquiry, FiberBuilt rem
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