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harmful effects on the servicemembers, their families, and society, including by compromising our 
nation’s military readiness.  

July was Military Consumer Month, which we observe to increase awareness of consumer 
protections for servicemembers, veterans, and military families. As the nation’s consumer 
protection agency, we at the Commission should prioritize protecting the brave men and women 
who serve our country. I look forward to continuing to work with staff and with my fellow 
Commissioners on these vital efforts. 


