
UNITED STATES OF AMERICA  
BEFORE THE FEDERAL TRADE COMMISSION  

 
COMMISSIONERS:

dated March 16, 2023, titled “Resolution Directing Use of Compulsory Process to Collect 
Information Regarding Social Media and Video Streaming Platforms’ Advertising Review and 
Monitoring of Commercial Advertising to Detect, Prevent, and Reduce Deceptive Advertisements, 
Including Related to Fraudulent Health-Care Products, Financial Scams, and the Sale of Fake 
Goods,” a copy of which is enclosed, ertising. 

The Commission also is seeking information concerning the range of advertising formats offered 
to advertisers on Social Media and Video Streaming Platforms, including Shoppable Ads and ads 
using extended or virtual reality media, and the consumer groups most affected by deceptive 
Commercial Advertising and online shopping fraud on the Platforms.   

The Special Report should restate each item of this Order with which the corresponding 
answer is identified. If You already have provided the same information in response to another 
Section 6(b) order from the Commission, and that information remains current and accurate, in 
lieu of reproducing it, You may specify the relevant order by name and matter number, and 
provide the date of Your response, the item of the other order to which the response pertained, and 
the bates number(s) for any responsive documents. Your Special Report must be subscribed and 
sworn to by an official of the Company who has prepared or supervised the preparation of the 
report from books, records, correspondence, and other data and material in Your possession. If any 
questions cannot be answered fully, give the information that is available and explain in what 
respects and why the answer is incomplete. The Special Report and all accompanying 
documentary responses should be bates-stamped and electronic submissions of documents should 
conform with the attached “Federal Trade Commission, Bureau of Consumer Protection 
Production Requirements.”

 Unless otherwise directed in the specifications, the Applicable 
Time Period for the request shall be from January 1, 2019 until the date of full and complete 
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compliance with this Order. 

You are required to respond to this Order using information in Your possession, custody, 
or control. However, 
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3. Describe in Detail the Company’s corporate structure, and state the names of all 
parents, subsidiaries, divisions, affiliates, branches, joint ventures, franchises, 
operations under assumed names, websites, and entities over which it exercises 
supervision or control. For  each such entity, Describe in Detail the nature of its 
relationship to the Company and the date it was created, acquired, sold, or otherwise 
changed ownership or control. Produce organizational charts sufficient to detail the 
Company’s corporate structure. 

4. If the Company is not publicly traded, Identify each individual or entity having an 
ownership interest in the Company, as well as their individual ownership stakes and 
their  positions and responsibilities within the Company. 

5. Identify each Social Media and Video Streaming Service provided or sold by the 
Company.  

In responding to Specifications 6 through 53, provide the following for each Social Media 
and Video Streaming Service Identified in response to Specification 5. 

General Information Regarding Advertising on Social Media and Video Streaming Services 

6. Identification of Digital Advertising Services: Identify each Digital Advertising 
Service 
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other formula). Produce representative examples of each Ad Format, including, but not 
limited to, through graphic representation (e.g., screenshots and screencasts), and state the 
date the Ad Format was first available and, if applicable, the end date. 

8. Other than those Identified in response to Specifications 6 and 7, Describe in Detail any 
product or service offered or sold by the Company that amplifies or promotes to a wider 
audience any existing or already posted content on the Social Media and Video 
Streaming Service, in exchange for consideration from an Advertising Customer 
(collectively “Boosted Ads”) , including, but not limited to:  

a) how the Company refers to the product or service in the ordinary course of business;  

b) how the product or service is priced;  

c) the product or service’s intended purpose and intended user or user segment; and  

d) the product or service’s targeting capabilities.    

Produce representative examples of Boosted Ads sold or offered by the Company to 
advertisers, including, but not limited to, through graphic representation (e.g., screenshots 
and screencasts), and state the date any such Boosted Ad was first available and, if 
applicable, the end date. 

9. Ad Account Creation: Describe in Detail, including, but not limited to, through graphic 
representation (e.g., screenshots and screencasts), any processes and mechanisms by which 
Advertising Customers create and manage accounts to publish Paid Ads on the Social 
Media and Video Streaming Service (collectively and hereinafter, “Ad Accounts”) , 
including, but not limited to: 

a) any automated features or tools, including, but not limited to, each manually selectable 
option available to the Advertising Customer;  

b) any information requested from the Advertising Customer (e.g., payment method, 
name, contact information, Tax Identification Number, or other unique identifier) and 
any information the Advertising Customer is required to provide;  

c) any Ad Account support or advice offered by the Company to Advertising Customers 
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e) whether and how such processes and mechanisms vary based on the characteristics of 
the Advertising Customer (e.g., amount of ad spend; existing relationship). 

10. Advertising Customer Categorizations: Describe in Detail any processes to assign a 
unique identifier to Advertising Customers (or to the Ad Accounts created by Advertising 
Customers). Describe in Detail any processes, methods, or criteria used by the Company to 
classify or categorize Advertising Customers (or Ad Accounts), including, but not limited 
to, based on the following (collectively and hereinafter, “Relevant Advertising Customer 
Categories”) : 

a) industry vertical (e.g., ecommerce, consumer packaged goods, professional services, 
affiliate marketer); 

b) advertising spend tier or bracket;  

c) active or inactive status; 

d) number of active Ad Accounts; and 

e) length of time that an entity has been an Advertising Customer of the Social Media 
and Video Streaming Service (e.g., whether a new Advertising Customer). 

11. Creating and Publishing Ads: Describe in Detail, including, but not limited to, through 
graphic representation (e.g., screenshots and screencasts), any processes and 
mechanisms for creating or publishing Paid Ads on the Social Media and Video 
Streaming Service, including, but not limited to: 

a) any automated features or tools offered by the Company to Advertising Customers 
for content creation, design and formatting, or ad targeting, including all selectable 
options and templates and any information that Advertising Customers are 
prompted to input;  

b) any selectable criteria, keywords, or user attributes offered by the Company to 
Advertising Customers to determine the audience for a Paid Ad (e.g., demographics, 
interests, behavior, location, or prior contact with the Advertising Customer), 
including, but not limited to, any audiences based on similar characteristics to a seed 
audience; 

c) any information about the Paid Ad requested from Advertising Customers and any 
information the Advertising Customers is required to provide;   

d) any algorithmic, machine learning, or automated systems, including generative 
artificial intelligence systems, used by the Company to create and optimize Paid 
Ads’ content (e.g., wording, images, audio, video, simulations, product placements, 
or code), formatting, or design (e.g., adding disclosures or ad labels);  
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e) any ad support or advice offered by the Company to Advertising Customers, 
including, but not limited to, human support and through any automated features or 
tools, on how to format, design, or target Paid Ads; and 

f) eligibility of advertisers to receive any such human support or advice (e.g., 
assistance with designing or developing ad creative or with ad targeting).  

 If any such processes or mechanisms vary by Ad Format (including for Boosted Ads) 
provide responsive information for each such Ad Format.   

12. Ad Categories Generally: Describe in Detail any methods, processes, and criteria used 
by the Company to classify or categorize Paid Ads based on the content of the Paid Ad 
(e.g., the type of good or service advertised, subject matter), including through human 
review or any algorithmic, machine learning, or other automated system, including, but 
not limited to, the following:     

a) the total number and names of each such mutually exclusive classification or 
categorization (collectively and hereinafter, “Ad Categories”)  in effect during the 
Applicable Time Period; 

b) the Company’s use of any information provided by the Advertising Customer to 
determine the Ad Category for a Paid Ad; 

c) any processes for reviewing, evaluating, or validating the Company’s classifications 
of Paid Ads by Ad Category; and 

d) whether and how Advertising Customers are informed about any such 
classifications. 

13. Describe in Detail how the Company tracks or uses any Ad Categories Identified in 
response to Specification 12, including, but not limited to, in connection with targeting 
Paid Ads to users of the Social Media and Video Streaming Service, allowing the users to 
control the Paid Ads served to them, or enforcing Company Advertising Policies. If any 
methods, processes, or criteria described in response to Specification 12 vary by the 
Relevant Language of the Paid Ad, provide responsive information for each Relevant 
Language.  

14. Identification of Relevant Ad Categories: Of those Ad Categories Identified in 
response to Specification 12, Identify each mutually exclusive Ad Category concerning 
Paid Ads relating to the following (collectively and hereinafter, “Relevant Ad 
Categories”): 

a) products or services intended to prevent, cure, or treat substance use disorders; 
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b) products or services intended to prevent, cure, or treat diseases, including, but not 
limited to, COVID-19 
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l) ad campaign duration. 

If any such Advertising Metrics vary by Ad Format (including for Boosted Ads) or the 
Relevant Language of the Paid Ad, provide responsive information for each Ad Format 
and Relevant Language. For each Advertising Metric Identified in response to this 
Specification, provide the time period during which it was in effect.  

18. Affiliate Marketing : Describe in Detail any Company policies, procedures, and practices 
concerning the provision or sale of Digital Advertising Services to affiliate marketers or 
lead generators, including, but not limited to: 

a) any outreach conducted by the Company (e.g., organizing or attending business 
conferences geared to affiliate marketers or lead generators); 

b) any discounts or sales promotions targeted to affiliate marketers or lead generators; 
and 

c) any strategic goals or plans to increase sales of Paid Ads to affiliate marketers or lead 
generators.  

Produce Documents showing any such policies, procedures, or practices, including any 
written policies or guidance, or instructions to internal and external staff responsible for ad 
sales and business operations. Produce all presentations, reports, or recommendations 
submitted to or prepared by management committees, executive committees, boards of 
directors, or senior management concerning the subjects described in this Specification.  

19. Company Strategy and Planning Documents: Produce all strategy or planning 
Documents (including, but not limited to, long-term and short-term business strategies or 
goals; objectives and key results; marketing plans or advertising strategies; presentations 
to management committees, executive committees, and boards of directors; and budgets 
and financial projections), relating to: 

a) improving Company Advertising Policies and enforcement of those policies; 

b) addressing potentially misleading, deceptive, or fraudulent Paid Ads on the Social 
Media and Video Streaming Service, including Paid Ads in the Relevant Ad 
Categories;  

c) the Ad Formats offered or sold by the Company to Advertising Customers, including 
any Ad Formats under development, Shoppable Ads, or ads using extended reality 
media (e.g., virtual, augmented, and mixed reality ads); and 

d) using algorithmic, machine learning, or automated systems, including generative 
artificial intelligence systems, to create and optimize Paid Ads’ content (e.g., 
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wording, images, audio, video, simulations, product placements, or code), 
formatting, or design (e.g., adding disclosures or ad labels). 

For any regularly prepared budgets or financial projections, the Company need only 
produce one copy of final year-end Documents for prior years, and cumulative year-to-
date Documents for the current year. 

20. Advertiser Materials and Reports: Produce representative samples of:   

a) reports, analytics, or other Documents provided to Advertising Customers 
concerning the performance and effectiveness of ads or ad campaigns, including any 
Advertising Objectives described in Specification 15 and Advertising Metrics 
described in Specification 17; and 

b) reports, analytics, or other Documents provided to Advertising Customers 
concerning any audience insights and other information relating to ad targeting. 

Advertising Standards and Policies  

21. Describe in Detail all Company Advertising Policies, plans, and directives, whether 
formally adopted, informally issued, internal or made public, including, but not limited 
to, relating to the following: 

a) any Paid Ad content or Advertising Customers that are disallowed or restricted on 
the Social Media and Video Streaming Service; 

b) any Paid Ad content or advertisers that require pre-approval or other screening 
process; 

c) any restrictions on the audiences or demographic groups to whom Paid Ads are 
targeted, including restrictions on the use of targeting based on similarity to a seed 
audience or age of the user, and Identify each mutually exclusive Ad Category subject 
to such restrictions; 

d) whether and how such Company Advertising Policies, plans, and directives apply 
to:  

i) any page or other destination to which a Paid Ad leads users of the Social 
Media and Video Streaming Service (e.g. a landing page to which an ad directs 
users who click on it); and 

ii)  Paid Ads involving affiliate marketing or lead generation; and 

e) the consequences of violating any such Company Advertising Policy, plan, or 
directive (e.g., ad removal; temporary or permanents bans from advertising on the 
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Social Media and Video Streaming Service; campaign spending limits or caps; 
limitations on ad targeting). 

If any such Company Advertising Policy, plan, or directive varies by the Ad Format, 
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29. Describe in Detail the processes or procedures used or followed by the Company to 
respond to: (i) user reports or flags about Paid Ads; and (ii) other complaints, inquiries, and 
concerns submitted to the Company on the subjects described in Specification 28. If such 
processes or procedures vary by Ad Format (including for Boosted Ads) or by the Relevant 
Language of the ad, provide responsive information for each Ad Format and Relevant 
Language.  

Advertising Review and Monitoring 

30. Describe in Detail the Company’s policies, procedures, or practices for reviewing, 
vetting, verifying, and authorizing prospective Advertising Customers on the Social 
Media and Video Streaming Service, including, but not limited to: 

a) any human review or any algorithmic, machine-learning, or other automated 
systems used by the Company; 

b) any
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Advertising Customer (e.g., the Advertising Customer creating an Ad Account with a 
misappropriated, fake, or fabricated identity or alias, or having Paid Ads served from 
another party’s Ad Account). 

If any such policies, procedures, or practices vary by the Ad Format (including for Boosted 
Ads) or by the Relevant Language of ads from the advertiser, provide responsive 
information for each Ad Format and Relevant Language. Produce written guidance or 
instructions relating to such policies, procedures, or practices provided to internal or 
external staff responsible for ad review or sales, or for engineering any related algorithmic, 
machine learning, or other automated systems, including, but not limited to, written 
policies, procedures, guidelines, training materials, manuals, or talking points. 

31. Describe in Detail the methods, processes, and criteria used by the Company to evaluate 
and validate the efficacy or quality of any such policies, procedures, or practices described 
in response to Specification 30, including, but not limited to:   

a) any information considered or analyzed to identify deficiencies or gaps in such 
review, vetting, or verification processes for prospective Advertising Customers;  

b) any criteria, standards, or benchmarks used by the Company to evaluate the efficacy 
of any such policies, procedures, or practices, including any recommended or 
proposed changes; and 

c) any recommended or proposed changes to such policies, procedures, or practices that 
the Company has rejected or otherwise failed to implement. 

Produce any Documents showing (i) any such methods, processes, and criteria described in 
response to this Specification, including materials provided to internal or external staff 
responsible for ad review or sales, or for engineering any related algorithmic, machine 
learning, or other automated system; and (ii) all recommended or proposed changes to such 
Company policies, procedures, and processes described in response to Specification 30, 
including those that the Company rejected or otherwise failed to implement.  

32. Describe in Detail the Company’s policies, procedures, and practices for reviewing, 
screening, approving, and removing Paid Ads on the Social Media and Video Streaming 
Service, including, but not limited to: 

a) any human review or any algorithmic, machine learning, or other automated system 
used by the Company to determine whether to disallow or remove ads from the Social 
Media and Video Streaming Service; 

b) whether and how Paid Ads are reviewed for compliance with Company Advertising 
Policies before being served to users of the Social Media and Video Streaming 
Service, including any efforts undertaken by the Company to review, validate, or 
authenticate Paid Ad content and other data provided by Advertising Customers;  
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a) potentially misleading, deceptive, or fraudulent Paid Ads in the Relevant Ad 
Categories;  

b) online shopping fraud, including Paid Ads for counterfeit or fake products; and 

c) Impersonator Scams. 

Produce all presentations or recommendations submitted to or prepared by management 
committees, executive committees, boards of directors, or senior management 
concerning any such efforts undertaken by the Company. Produce Documents showing 
any audits, assessments, or studies, including reports analyzing or summarizing the 
results or findings of such audits, assessments, and studies. 

35. Other than reported in response to Specification 34, Identify and Describe in Detail, any 
independent audits, assessments, or reviews commissioned by the Company, whether 
completed or merely proposed, to evaluate or validate the efficacy of the Company’s 
policies, procedures, or practices, including any human review or any algorithmic, 
machine learning, or automated systems, for the following:   

a) reviewing, vetting, verifying, or authorizing prospective advertisers on the Social 
Media and Video Streaming Service, as described in response to Specification 30; 

b) the Company’s policies, procedures, or practices for reviewing, screening, 
approving, or removing ads, as described in response to Specification 32; and 

c) the Company’s efforts otherwise to detect, prevent, or reduce potentially 
misleading, deceptive, or fraudulent Commercial Ads on the Social Media and 
Video Streaming Service, including, but not limited to: 

i) potentially misleading, deceptive, or fraudulent Paid Ads in the Relevant Ad 
Categories;  

ii)  
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a) who is eligible outside the Company to challenge or appeal these decisions (e.g., the 
Advertising Customer; other businesses; users of the Social Media and Video 
Streaming Service); 

b) how any such policies, processes or procedures are disclosed; 

c) any mechanisms or processes allowing for internal challenges or appeals of ad 
compliance decisions (from, e.g., the chief revenue officer; personnel responsible 
for ad sales);  

d) the mechanisms or procedures for making any such challenges or appeals; and 

e) the methods, criteria, and processes used or followed by the Company to review and 
resolve such challenges or appeals, including the involvement of the teams, groups, 
or Persons responsible for the original decisions. 

If any such policies, processes, or procedures vary by whether the challenger or appellant 
is an Advertising Customer, another business, or a user of the Social Media and Video 
Streaming Service, provide responsive information for each such challenger or appellant. If 
any such policies, processes, or procedures vary by Ad Format (including for Boosted Ads) 
or Relevant Language of the Paid Ad, provide responsive information for each Ad Format 
and Relevant Language. Produce any written guidance or instructions relating to any such 
policies, processes, or procedures provided to internal or external staff responsible for 
handling or resolving any such challenges or appeals, including, but not limited to, written 
policies, guidelines, procedures, manuals, or talking points. 

Information Regarding Whether Commercial Advertising on Social Media and Video 
Streaming Services Is Recognizable as Advertising  
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c) whether and how such ad disclosure methods are maintained when users of the 
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d) whether and how any such ad labels or other disclosures implemented or included 
vary based on the user interface design in which Nonpaid Commercial Advertising 
content appears, any particular subgroup of users of the Social Media and Video 
Streaming Service viewing Nonpaid Advertising content (e.g., older consumers, 
children), or the device on which users of the Social Media and Video Streaming 
Service view it; and 

e) the consequences of noncompliance with any such policies, plans, and directives (e.g., 
removal of violative content; account suspension).  
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46. State, on a monthly basis, in total and separately for each Relevant Ad Category, the 
number of: (a) Shoppable Ads viewed on the Social Media and Video Streaming Service, 
in total and as a share of all ads viewed; and (b) product purchases from those ads. 

47. Identify and Describe in Detail each metric tracked or used by the Company to evaluate the 
performance, effectiveness, value to the Company, and reach of any Ecommerce-Related 
Product described in response to Specification 43, including Shoppable Ads.   

48. State on a monthly, quarterly, and annual basis, in total and separately for each 
Ecommerce-Related Product described in response to Specification 43, the Company’s 
revenue attributable to the provision or sale of Ecommerce-Related Products, including 
Shoppable Ads, stated in dollars, stated separately by type of revenue, including gross and 
net revenue, and describe how such revenues were attributed and calculated. 

Research and Analyses 

49. Produce all research, studies, testing, reports, or analyses (including surveys, copy tests, 
focus groups, experiments, or A/B testing), regardless of whether completed or merely 
proposed, and whether qualitative, empirical, or otherwise, relating to the following: 

a) the use or efficacy of any ad disclosure methods described in response to 
Specification 37 (including, but not limited to, whether consumers comprehend or 
notice any ad labels or other visual or audio cues used by the Company);  

b) the use or efficacy of any automated features or tools described in response to 
Specification 39, including any ad labels or other disclosures implemented or 
included through use of any such feature or tool; 

c) consumers’ ability to recognize Commercial Advertising or to distinguish between 
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iii)  Impersonator Scams; 

f) whether or the extent to which any particular subgroups of users of the Social Media 
and Video Streaming Service (e.g., older users; users located in certain areas; 
military service members or veterans) are served, or view or interact with, or 
otherwise are disproportionately affected by: 

i) potentially misleading, deceptive, or fraudulent Commercial Ads on the Social 
Media and Video Streaming Service; and 

ii)  ads in any of the Relevant Ad Categories; 

g) the efficacy or accessibility of any features or mechanisms described in response to 
Specification 25 for users of the Social Media and Video Streaming Service to report 
or flag ads to the Company, including, but not limited to, whether these users notice 
and employ any such features or mechanisms, or whether and the extent to which any 
particular subgroups of users are more or less likely to avail themselves of such 
features or mechanisms; 

h) the effect of Company Advertising Policies, plans, or directives, and enforcement of 
any such Advertising Policy, plan, or directive on advertising inventory volume and 
performance, on advertising revenue generated, the pricing of ads, or profitability of 
the Social Media and Video Streaming Service; and 

i) the efficacy of any Company efforts described in response to Specification 45 in 
preventing any Ecommerce-Related Product offered or sold by the Company from 
being used by advertisers to engage in consumer deception or fraud. 

50. Produce all presentations, reports, or recommendations submitted to or prepared by 
management committees, executive committees, boards of directors, and senior 
management concerning the subjects described in Specification 49. 

Personnel Responsibilities and Related Expenditures  

51. Identify, and Describe in Detail the responsibilities of, each department, group, and 
team, including any external staff, and all oversight provided by senior leadership as 
Identified by position, involved in: 

a) the subjects described in Specifications 21 through 50 above; and 

b) the sale of Paid Ads or business operations relating to Paid Ads.   

For any such department, group, and team, Describe in Detail the means used by the 
Company to review or evaluate job performance, including, but not limited to, any 
incentives or penalties or performance measures (based on, e.g., rate of ads reviewed; 
accuracy of human review or any algorithmic, machine learning, or other automated 
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systems; or ad revenue generated, ad volume, or ad spend per ad campaign). Describe in 
Detail the composition, size, and reporting structure of any such departments, teams, or 
groups, including, but not limited to, through visual representation. Produce Documents 
setting forth the performance expectations and basis for compensation of personnel in 
such departments, teams, or groups.     

52. Describe in Detail the role, if any, including decision making and setting of strategic 
goals and planning, of any department, team, group Identified in response to 
Specification 51(b), with respect to the following: 

a) the specifications and scope of any Company Advertising Policies, any proposed 
or recommended updates to such policies, and the enforcement of the policies; 

b) the Company’s methods, processes, and criteria for reviewing, vetting, verifying, 
and authorizing prospective Advertising Customers; 

c) the Company’s policies, procedures, and practices for reviewing, screening, 
approving, and removing Paid Ads; 

d) any Company efforts to detect, prevent, and reduce potentially misleading, 
deceptive, or fraudulent Commercial Ads on the Social Media and Video 
Streaming Service, including: 

i. potentially misleading, deceptive, or fraudulent Paid Ads in Relevant Ad 
Categories; 

ii.  online shopping fraud, including ads for counterfeit or fake products;  

iii.  Impersonator Scams; and 

iv. deceptively formatted or designed 
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Media and Video Streaming Service or distinguishable from nonpaid content on the 
Social Media and Video Streaming Service;  

h) advertisers or ads’ eligibility for any Ecommerce-Related Product described in 
Specification 43, including, but not limited to, Shoppable Ads, sold or offered by the 
Company; and 

i) the Company’s commissioning or conducting any research, testing, or analyses 
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Report responsive information in total and broken down by Ad Format and Advertising 
Objective. 

59. Removed Ads: Report, on a monthly basis, and separately for Boosted Ads, the total 
number of Paid Ads removed from the Social Media and Video Streaming Service for 
violating Company Advertising Policies, and the relevant Advertising Policy Violation 
Code and Identity of the advertiser (including any unique ID value used by the Company), 
for: 

a) all Paid Ads in total; and 

b) each Relevant Ad Category. 

Report responsive information in total and broken down by Ad Format and Advertising 
Objective.   

60. Demographic Information and Advertiser Metrics: For Paid Ads reported in response 
to Specifications 55(b), 58, and 59, provide Relevant Demographic Data Identified in 
response to Specification 16 for users of the Social Media and Video Streaming Service 
who viewed such ads and the following Advertising Metrics: 

a) ad revenue; 

b) number of unique users of the Social Media and Video Streaming Service who viewed 
the Paid Ad; 

c) number of viewed impressions; 

d) viral reach; 

e) click-through rate; 

f) cost-per-action;  

g) rate of any user interactions other than reported in response to (d); and 

h) conversion rate; and 

i) average ad campaign duration. 

61. Audit Sample: Produce 
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amplification of, Paid Ads through an application or website on any device (e.g., 
personal computer, iOS device, Android device, etc.). 

I. “Document” means the complete original, all drafts, and any non-identical copy, 
whether different from the original because of notations on the copy, different metadata, 
or otherwise, of any item covered by 15 U.S.C. § 57b-1(a)(5), 16 C.F.R. § 2.7(a)(2), or 
Federal Rule of Civil Procedures 34(a)(1)(A). 

J. “ Identify ”  or “the Identity of” requires identification of (a) natural Persons by name, 
title, present business affiliation, present business address, telephone number, and email 
address or, if a present business affiliation or present address is not known, the last 
known business and home address; and (b) businesses or other organizations by name, 
address, and the Identities of the Company’s contact Persons at the business or 
organization. 

When used in reference to facts, items, or things, “Identify ” or “ the Identity of” means 
to describe, with particularity, the fact, item, or thing in question, including how the 
Company names or references it. 

K. “ Impersonator Scams” means a form of Commercial Advertising that pretends to be 
from or impersonates a Person to convince the consumer to send that Person money or to 
promote a good or service (e.g., Social Security Administration scams, Internal Revenue 
Service scams, fake celebrity or expert endorsements, tech support scams, romance 
scams, nanny and caregiver scams, grandkid scams, and family emergency scams). 

L. “Paid Ad” means content that the Company delivers to users of a Social Media and 
Video Streaming Services in exchange for payment or other compensation from an 
Advertising Customer, including, but not limited to, Boosted Ads.   

M. “Nonpaid Commercial Advertising” means Commercial Advertising posted or 
published on Company Social Media and Video Streaming Services by users of these 
services of these services for which the Company does not receive compensation (e.g., 
brand account content, paid placements, influencer marketing, or brand partnerships with 
content creators).  

N. “Person” means a natural Person, an organization, or other legal entity, including a 
corporation, partnership, sole proprietorship, limited liability company, association, 
cooperative, or any other group or combination acting as an entity. 

O. “Relevant Language” means, and information shall be provided separately for, 
advertising targeted to: (1) English speakers; and (2) Spanish speakers. 

P. “Shoppable Ads” means Paid Ads that allow consumers to purchase the advertised 
product or service directly from the ad. 
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Q. “Social Media and Video Streaming Service” includes, and information shall be 
provided separately for, any product or service that allows users of the product or service 
to create and share content with other users of the product or service (whether a private 
or group interaction) through an application or website on any device (e.g., personal 
computer, iOS device, Android device, etc.), or stream video, including, but not limited 
to, any social networking service, messaging service, video streaming service, or photo, 
video, or other content sharing application, whether offered for a fee or for free. 

R. “You” and “Your” mean the Person or Entity to whom this CID is issued and include the 
“Company.” 

S. Responses to Specifications 54-62: The Company must produce responses to these 
Specifications in a format, in part, in one or more delimited text files, that the staff will 
provide after the meet and confer discussions.  

T. Meet and Confer: You must contact Laura Sullivan at (202) 326-3327; 
lsullivan@ftc.gov or Rafael Reyneri at (202) 326-3026; rreyneri@ftc.gov as soon as 
possible to schedule a meeting (telephonic or in person) in order to confer regarding 
Your response. 

U. Modification of Specifications: If You believe that the scope of the required search or 
response for any Specification can be narrowed consistent with the Commission’s need 
for Documents or information, You are encouraged to discuss such possible 
modifications, including any modifications of definitions and instructions, with the 
Commission counsel named above. 

V. Electronic Submission of Documents: See the attached “Federal Trade Commission, 
Bureau of Consumer Protection Production Requirements,” which details all 
requirements for submission of information, generally requiring that files be produced in 
native form and specifying the metadata to be produced. As noted in the attachment, 
some items require discussion with Commission counsel prior to production, which can 
be part of the general Meet and Confer described above. If You would like to arrange a 
separate discussion involving Persons specifically familiar with Your ESI systems and 
methods of retrieval, make those arrangements with Commission counsel when 
scheduling the general Meet and Confer discussion. 

W. Applicable Time Period: Unless otherwise directed in the Specifications the Applicable 
Time Period for the requests shall be from January 1, 2019 until the date of full and 
complete compliance with this Order. 

X. Production of Copies: Copies 
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Y. Sensitive Personally Identifiable Information and Sensitive Health Information: If 
any material called for by these requests contains Sensitive Personally Identifiable 
information or Sensitive Health Information of any individual, please contact 
Commission counsel before sending those materials to discuss ways to protect such 
information during production. For purposes of these requests, Sensitive Personally 
Identifiable Information includes: an individual’s Social Security number alone; or an 
individual’s name or address or telephone number in combination with one or more of 
the following: date of birth, Social Security number, driver’s license number or other 
state identification number, or a foreign country equivalent, passport number, financial 
account number, credit card number, or debit card number. Sensitive Health Information 
includes medical records and other individually identifiable health information relating to 
the past, present, or future physical or mental health or conditions of an individual, the 
provision of health care to an individual, or the past, present, or future payment for the 
provision of health care to an individual. 

Z. Withholding Requested Material / Privilege Claims: For specifications requesting 
production of Documents or answers to written interrogatories, if You withhold from 
production any responsive material based on a claim of privilege, work product protection, 
statutory exemption, or any similar claim, You must assert the claim before full and 
complete compliance with this Order, and You must submit a detailed log, in a searchable 
electronic format, of the items withheld that identifies the basis for withholding the 
material and meets all the requirements set forth in 16 C.F.R. § 2.11(a)–(c). The 
information in the log must be of sufficient detail to enable FTC staff to assess the validity 
of the claim for each Document, including attachments, without disclosing the protected 
information. If only some portion of any responsive material is privileged, You must 
submit all non-privileged portions of the material. Otherwise, produce all responsive 
information and material without redaction. 16 C.F.R. § 2.11(c). The failure to provide 
information sufficient to support a claim of protected status may result in denial of the 
claim. 16 C.F.R. § 2.11(a)(1). 

 
You are advised that penalties may be imposed under applicable provisions of federal law 

for failure to file special reports or for filing false reports. 

By direction of the Commission 

____________________________ 
Lina M. Kahn, Chair 

DATED: March 16, 2023 
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