The FTC is on the Front Lines of Al Innovation & Regulation
Al-Related Programmatic Advances at the FTC
(June 2021 - January 2025)

For over a century, the FTC has followed key technological developments and market trends. As
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to-Cancel” rule that applies to relevant subscription-based Al services, and a rule banning
non-competes to ensure new ideas in Al have a chance to come to market.

The FTC is researching Al trends to stay on top of the latest developments and challenges.

Created the agency’s first-ever Office of Technology (OT) to bring Al and technological
expertise in-house, including software and privacy engineers, user experience researchers,
data scientists, investigative data journalists, and other experts, led by Chief Technologist
Stephanie T. Nguyen.

Launched an inguiry into and issued interim research summaries about surveillance pricing to
understand the opaque market for products that claim to use advanced algorithms and Al,
along with personal information about consumers, to categorize individuals and set a targeted
price for a product or service.

Launched an inquiry into and issued a staff report about corporate partnerships and
investments between the three largest cloud service providers and generative Al companies,
scrutinizing five major companies: Alphabet, Amazon, Anthropic, Microsoft, and OpenAl.

Wrote “Combatting Online Harms Through Innovation,” a report to Congress about whether
and how Al may be adopted to address a wide variety of specified “online harms.”

Conducted a Cloud Computing Request for Information and hosted a public panel of experts
examining four specific areas of cloud computing (competition, single points of failure,
security, Al).

Held a Tech Summit on Al to explore the layers of the generative Al tech stack and potential
competition and consumer protection concerns at each level.

Held a roundtable on the Creative Economy & Al and published a report to surface
perspectives and concerns of creators around generative Al including writers, photographers,
digital graphic artists, voice actors, open-source software contributors, musicians, and
models.

Published numerous technical blog posts about Al and its intersection with the FTC’s work,
including generative Al and competition, open-weights foundation models, privacy, and
more.

Ran an exploratory Voice Cloning Challenge to encourage the development of new products,
policies, and procedures to protect consumers from Al-enabled voice cloning harms,
including fraud and the broader misuse of biometric data and creative content.
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Hosted the eighth annual PrivacyCon, including a panel focused on the intersection of Al,
privacy, and security.

Published a series of blog posts, “Al and Your Business,” to send clear and unequivocal
messages from the FTC staff to industry that there is no Al exception to consumer protection
laws.

Released two sets of research questions of interest to the Office of Technology aimed at the

research community on issues including Al-enabled fraud and scams, Al and competition,
and surveillance pricing.
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