
 

 
 

 
 

 

 
  

 
 
 

 
  

 
 
 
 

  
 

 
 

 
  

  
 

 
 

 
 

 
   

 
  

 
 
 
 

 

 
 

 

  

  

  

   

Second Federal Trade Commission 

Friday October 18, 2024, 8:00am – 6:00pm 

ConsƟtuƟon Center 
400 7th St SW, Washington, DC 20024 

Agenda 

8:00 AM – 8:45 AM RegistraƟon/Breakfast 

WELCOME AND INTRODUCTION – 8:45 AM – 9:00 AM 

8:45 AM – 9:00 AM Welcome 
    Aviv Nevo (Federal Trade Commission) 

ACADEMIC SESSION ONE: PRIVACY AND USER DATA – 9:00 AM – 10:15 AM 

Chair: Yeşim Orhun (University of Michigan) 

9:00ઔlement’s Impact on Kids Content” 
GarreƩ A. Johnson (Boston University), Tesary Lin (Boston University), James 



 

 

 
 

 

 
 

 
  

 
 

 
 

 
 
 
 
 

   
 

    
     
 

 
     
         

  
 

    
   

 

 

 
 

 

 

 
  

 
  

  
 

“No�Ÿce and Choice Framework for Fostering Marketer Trustworthiness and 
Ensuring Customer Engagement” 
Qiyao Pu (Case Western Reserve University), Jagdip Singh (Case Western 
Reserve University), Robert Widing (Case Western Reserve University) 

“Consumer ProÞling via Informa�Ÿon Design” 
Itay P. Fainmesser (Johns Hopkins University), Andrea Galeo�« (London 
Business School) & Ruslan Momot (University of Michigan) 

“Online Gambling Policy E�+ects on Tax Revenue and Irresponsible Gambling” 



 

 
 
 

 

     
     

 
 

  
  

 
 

 
 

 
 

 
   

 
  

 
 
 
 
 

 
 

 
 
    

  
  

 

  
 
 

 

 
 

 

   
 

     
 



 

  
 

 
 
 
 
 

  
 

 
  

  
 

 
  

 
  

 
 

     
 

  
 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 

FEDERAL TRADE COMMISSION 

Bureau of Economics 
• Yale SCHOOL OF MANAGEMENT 

3:52 PM – 4:05 PM Q&A and Floor Discussion 

4:05 PM – 4:15 PM Short Break 

A


