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When a product is last substantially transformed in the USA but contains more than de
minimis imported content, a marketer may be able to make a qualified claim that conveys truthful
information about U.S. processes or content without implying the product is “all or virtually all”
made in the United States. A marketer may make any qualified claim that is truthful and
substantiated, including one that generally alerts consumers to the existence of foreign content in
the product (e.g.




