


 
 

   

   

     

   

     

     

 

  

  

    

   

   

   

  

 

     

     

     

   

       

This wise investment is a crucial downpayment on empowering the FTC to police 

modern markets, but—yes—more is needed. Just consider that our Division of Privacy and 



 
 

   

   

    

   

     

  

   

  

       

 

  

   

   

    

 


