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Part 1: The Great Doing 
 
I want to start by thanking the FAccT organizers for inviting me to this keynote and to join an opportunity 
to convene, share ideas, and spark action. I also want to especially thank Amritha Jayanti, Alex Gaynor, 
Noam Kantor, my team members, FTC colleagues, and Chair Lina Khan, without whom none of the work 
I get to share today would be possible. 

I’m Stephanie Nguyen, Chief Technologist and head of the Office of Technology at the Federal Trade 
Commission – today's remarks are my own views and not that of the Commission or any Commissioner. 
The FTC's mission is to protect consumers against unfair and deceptive acts and practices and prevent 
unfair methods of competition. Put more simply, the agency exists to ensure that consumers, workers, and 
businesses don’t get tricked, bullied, or coerced in the marketplace.  

Dr. Seeta Peña Gangadharan teed up an incredible keynote yesterday talking about the state of 
surveillance technologies, how the development of more technology could facilitate the undoing of so 
much of our societal norms, and going more upstream to focus our interventions. Inspired by the sessions 
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